creative accounting monopoly go

creative accounting monopoly go represents a fascinating intersection between
financial manipulation techniques and the popular mobile game Monopoly Go.
This article explores how the concept of creative accounting can be
metaphorically applied to the game’s strategies, as well as examining the
broader implications for understanding financial tactics in both gaming and
real-world scenarios. By analyzing the gameplay mechanics, player behaviors,
and the principles behind creative accounting, readers will gain insight into
how strategic thinking can influence outcomes. Additionally, this discussion
sheds light on the ethical considerations and the fine line between clever
strategy and manipulation. The article is structured to first introduce the
fundamentals of creative accounting, followed by its relevance to Monopoly
Go, and concluding with practical tips and considerations for players and
enthusiasts. This comprehensive overview ensures a well-rounded understanding
of the topic.
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Understanding Creative Accounting

Creative accounting refers to the manipulation or bending of accounting rules
and practices to present financial statements in a way that may mislead
stakeholders. It involves exploiting loopholes or ambiguities in accounting
standards to achieve desired financial outcomes, often to enhance the
appearance of profitability or financial health. While not always illegal,
creative accounting can obscure the true economic situation of an entity and
can lead to ethical and legal challenges. In a broader sense, the term also
applies metaphorically to any strategic manipulation of rules or systems to
gain advantage. Understanding the mechanics and implications of creative
accounting is crucial in both corporate finance and competitive environments
where resource management and strategic planning are key.

Key Principles of Creative Accounting

The core principles underlying creative accounting include:



e Manipulation of Timing: Delaying or accelerating the recognition of
revenues and expenses.

e Reclassification: Shifting items between different categories to improve
financial ratios.

e Selective Disclosure: Highlighting favorable information while
minimizing unfavorable data.

e Exploiting Accounting Standards: Using vague or flexible accounting
rules to alter reported results.

These principles emphasize the strategic use of accounting knowledge to
influence perceptions and decision-making.

Implications of Creative Accounting

While creative accounting can provide short-term benefits by enhancing
financial appearances, it carries significant risks. Stakeholders may be
misled, resulting in poor investment or management decisions. Moreover, if
creative accounting crosses regulatory boundaries, it can lead to legal
consequences and damage to reputation. Therefore, transparency and ethical
standards are essential to maintain trust and integrity in financial
reporting.

Overview of Monopoly Go

Monopoly Go is a modern adaptation of the classic Monopoly board game,
designed for mobile platforms with enhanced features and dynamic gameplay. It
retains the core mechanics of property acquisition, rent collection, and
resource management while introducing new elements such as real-time
multiplayer interactions, in-game events, and unique power-ups. Monopoly Go
appeals to a broad audience through its engaging interface and strategic
depth, blending chance with skillful decision-making. The game’s structure
encourages players to optimize their assets, negotiate deals, and outmaneuver
opponents to achieve victory.

Gameplay Mechanics

The gameplay of Monopoly Go revolves around players taking turns to roll dice
and move around the board, purchasing properties, and building developments.
Key components include:

e Property acquisition and trading
e Rent payment and collection

e Special cards and power-ups enhancing player abilities



e Timed events and challenges adding variability

These elements combine to create a complex strategic environment where
resource management and tactical planning are essential for success.

Player Interaction and Strategy

Monopoly Go facilitates direct and indirect player interactions, including
negotiations, alliances, and competition for limited resources. Successful
players must balance aggressive tactics with risk management, adapting to
changing game states and opponent behaviors. Understanding the underlying
game theory and probability enhances decision-making and improves overall
performance.

Applying Creative Accounting Concepts to
Monopoly Go

The concept of creative accounting can be metaphorically applied to Monopoly
Go as players utilize strategic manipulations within the game’s rules to
maximize their advantages. Just as creative accounting involves the selective
presentation and timing of financial information, Monopoly Go players often
employ tactics that influence perception, resource allocation, and opponent
responses. These strategies may include deceptive trades, timing of property
development, and strategic use of power-ups to create favorable conditions.
Analyzing these behaviors through the lens of creative accounting provides
insights into the psychological and strategic dimensions of gameplay.

Strategic Resource Management

In Monopoly Go, managing in-game currency and assets mirrors the financial
balancing act seen in creative accounting. Players may choose to delay
investments or prioritize certain properties to optimize cash flow and
leverage future opportunities. This approach reflects the manipulation of
timing and classification principles found in creative accounting, where the
presentation and use of resources influence outcomes.

Negotiation and Deceptive Tactics

Negotiations in Monopoly Go often involve presenting offers that appear
favorable but contain hidden disadvantages for opponents. This parallels
selective disclosure in creative accounting, where information is framed to
benefit one party. Players skilled in negotiation can manipulate opponents’
expectations and decisions, gaining strategic edges while remaining within
the rules.



Strategies and Techniques in Monopoly Go

Effective strategies in Monopoly Go combine traditional gameplay tactics with
innovative approaches inspired by concepts like creative accounting. Players
who master these techniques improve their chances of dominating the board and
accumulating wealth. The following are some common strategies employed by
successful players.

Property Acquisition and Development

Acquiring key properties, especially monopolies, enables players to build
developments that increase rent and pressure opponents financially.
Prioritizing high-value properties and timing development to maximize returns
are critical tactics. This strategy involves careful resource allocation and
forecasting, similar to financial planning in accounting.

Cash Flow Management

Maintaining sufficient liquidity to cover expenses and capitalize on
opportunities is essential. Players often balance spending on development
with preserving cash reserves to avoid bankruptcy. This mirrors the
importance of cash flow management in both creative accounting and real-world
finance.

Use of Power-Ups and Special Cards

Strategic deployment of power-ups can disrupt opponents’ plans or bolster
one’s position. Timing and selection of these tools require careful
consideration, akin to strategic financial maneuvers in creative accounting.

Psychological Tactics

Intimidation, bluffing, and deception can influence opponents’ actions.
Understanding behavioral patterns and exploiting weaknesses enhances
strategic advantage, reflecting the manipulative aspects of creative
accounting.

e Prioritize acquiring monopolies on high-rent properties

Maintain a balanced cash reserve to avoid forced sales

Negotiate trades that improve position without overpaying

Utilize power-ups to disrupt opponents at critical moments

Observe opponent behavior to anticipate moves and strategies



Ethical Considerations and Risks

While strategic manipulation is a core element of Monopoly Go, it is
important to distinguish between clever gameplay and unethical behavior.
Creative accounting in real-world finance often raises ethical questions and
legal risks, and similar considerations apply in games where fairness and
sportsmanship are valued. Players should be mindful of the boundaries between
legitimate strategy and actions that undermine the spirit of the game or the
enjoyment of others.

Fair Play and Sportsmanship

Maintaining respect for opponents and adhering to the rules fosters a
positive gaming experience. Ethical gameplay enhances competitiveness and
community trust. Exploiting glitches or using unfair tactics can lead to
negative consequences, including penalties or bans.

Risks of Over-Manipulation

Excessive manipulation or deceptive practices may backfire, damaging
reputation and leading to loss of allies or opportunities. Balancing
strategic creativity with integrity is crucial for long-term success in
Monopoly Go.

Practical Tips for Players

To harness the benefits of creative accounting-inspired strategies in
Monopoly Go while maintaining ethical standards, players can adopt the
following practical tips:

1. Analyze the game board and identify high-value targets early.

2. Manage cash flow carefully, avoiding unnecessary risks.

3. Engage in trades that offer mutual benefits but enhance your position.
4. Use power-ups judiciously to maximize impact.

5. Observe opponents’ behavior to anticipate and counter strategies.

6. Maintain transparency and fairness to preserve positive interactions.

7. Adapt strategies dynamically based on game progression and opponents’
moves.

By integrating these approaches, players can improve their gameplay
effectiveness while respecting the integrity of Monopoly Go.



Frequently Asked Questions

What is 'creative accounting' in the context of
Monopoly Go?

Creative accounting in Monopoly Go refers to the strategic manipulation or
clever use of in-game resources and mechanics to maximize profits or
advantages, often by optimizing property purchases, trades, and upgrades.

How can creative accounting strategies improve my
gameplay in Monopoly Go?

By applying creative accounting strategies such as careful budgeting,
prioritizing high-return properties, and timing upgrades, players can
increase their cash flow and outmaneuver opponents more effectively.

Are there any risks associated with using creative
accounting in Monopoly Go?

While creative accounting can provide advantages, overly aggressive or risky
financial moves may lead to bankruptcy or missed opportunities, so it'’s
important to balance creativity with caution.

Can creative accounting techniques in Monopoly Go be
considered cheating?

No, creative accounting in Monopoly Go involves using legitimate game
mechanics and strategic planning. It is not cheating but rather smart and
innovative gameplay.

What tools or features in Monopoly Go help players
practice creative accounting?

Monopoly Go offers features like property management dashboards, real-time
financial summaries, and trade options that help players analyze and
implement creative accounting tactics effectively.

How does creative accounting impact multiplayer
gameplay in Monopoly Go?

Creative accounting can give players a competitive edge in multiplayer games
by enabling more efficient resource management and strategic trades,
potentially leading to faster wins and dominant positions.



Additional Resources

1. Creative Accounting and Monopoly Power: Strategies Unveiled

This book explores the intersection of creative accounting practices and
monopoly power in various industries. It delves into how companies manipulate
financial statements to maintain or enhance their monopoly status. Readers
will gain insights into regulatory challenges and the ethical implications of
such strategies.

2. Monopoly Go: The Financial Playbook

Focusing on the popular game Monopoly Go, this book draws parallels between
game strategies and real-world financial maneuvers. It highlights how
creative accounting can be used to simulate monopolistic advantages. The book
also provides practical advice for understanding market dominance through the
lens of gameplay.

3. The Art of Creative Accounting in Monopoly Markets

This title examines how creative accounting techniques are employed by firms
operating in monopolistic markets. It discusses the impact of these practices
on market competition, investor perception, and regulatory oversight. Case
studies provide concrete examples of accounting innovations aimed at
sustaining monopoly power.

4. Monopoly Go and the Illusion of Financial Control

Exploring the psychological and financial tactics behind Monopoly Go, this
book reveals how creative accounting can create an illusion of control and
dominance. It discusses the implications for real-world monopolies and how
these deceptive practices affect stakeholders. The book encourages critical
thinking about financial transparency.

5. Creative Accounting: The Monopoly Go Edition

This book offers a comprehensive guide to the principles of creative
accounting within the context of Monopoly Go. It explains common accounting
tricks and how they translate into competitive advantages in the game and
beyond. Readers will learn to identify and challenge dubious financial
practices.

6. Monopoly Go Strategies and Financial Manipulation

Focusing on strategic financial manipulation, this book links Monopoly Go
gameplay to real-life corporate accounting tactics. It investigates how
companies use creative accounting to manipulate markets and maintain
monopolies. The book serves as a resource for students and professionals
interested in finance and game theory.

7. Behind the Numbers: Creative Accounting in Monopoly Industries

This book uncovers the hidden financial maneuvers used by monopolistic
industries to present favorable financial outcomes. It covers the techniques,
motivations, and consequences of creative accounting. Readers will gain a
clearer understanding of how financial statements can be crafted to obscure
true market conditions.



8. Monopoly Go and Economic Dominance through Accounting

Analyzing the link between Monopoly Go strategies and economic dominance,
this book highlights the role of accounting creativity in achieving market
control. It includes discussions on regulatory frameworks designed to curb
such practices. The book is ideal for those interested in economics, finance,
and corporate governance.

9. Deceptive Numbers: Creative Accounting in Monopoly Go and Beyond

This title investigates the use of deceptive accounting techniques in both
the game Monopoly Go and actual monopolistic enterprises. It examines the
ethical dilemmas and financial risks associated with these practices. The
book provides readers with tools to detect and understand accounting
deception in various contexts.

Creative Accounting Monopoly Go

Find other PDF articles:
https://admin.nordenson.com/archive-library-405/pdf?docid=QbF16-7554 &title=idaho-state-speech-

creative accounting monopoly go: The Go-Go Years John Brooks, 1999-09-20 The Go-Go
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of numbers 'high, pure, moral melodrama on the themes ofpossession, domination, and belonging.'
--Time
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raw quest for political power are played out both on and off the field. From the NFL lockout and the
role of soccer in the Arab Spring to the Penn State sexual abuse scandals and Tim Tebow’s on-field
genuflections, this timely and hard-hitting new book from the “conscience of American sports
writing” offers new insights and analysis of headline-grabbing sports controversies (The Washington
Post). It explores the shady side of the NCAA; the explosive 2011 MLB All-Star Game; and why the
Dodgers crashed and burned. It covers the fascinating struggles of gay and lesbian athletes to gain
acceptance, female athletes to be more than sex symbols, and athletes everywhere to assert their
collective bargaining rights as union members. Dave Zirin also illustrates the ways that athletes are
once again using their exalted platforms to speak out and reclaim sports from the corporate
interests that have taken it hostage. In Game Over, he cheers the victories—but also reflects on how
far we have yet to go. “A book that no thinking sports fan can afford to miss.” —Jonathan Mahler,
author of Ladies and Gentlemen, The Bronx Is Burning

creative accounting monopoly go: NEP Advertising Management B Com 2nd Sem
(MIC-2) Dr. F. C. Sharma, 2024-02-14 1. Process of Communication 2. Advertising : Meaning,
Definitions, Nature, Functions, Objectives and Importance 3. Advertising Budget 4. Advertising
Appeals 5. Preparation of Advertising Copy (Element of Print and Broadcaste Advertising) 6.
Advertising Process 7. Evaluation of Advertising Effectiveness 8. Advertising Agency 9. Ethical and
Legal Aspects of Advertising in India 10. Advertising Standards Council of India (ASCI).

creative accounting monopoly go: Capital in the Twenty-First Century Thomas Piketty,
2017-08-14 A New York Times #1 Bestseller An Amazon #1 Bestseller A Wall Street Journal #1
Bestseller A USA Today Bestseller A Sunday Times Bestseller A Guardian Best Book of the 21st
Century Winner of the Financial Times and McKinsey Business Book of the Year Award Winner of
the British Academy Medal Finalist, National Book Critics Circle Award “It seems safe to say that
Capital in the Twenty-First Century, the magnum opus of the French economist Thomas Piketty, will
be the most important economics book of the year—and maybe of the decade.” —Paul Krugman,
New York Times “The book aims to revolutionize the way people think about the economic history of
the past two centuries. It may well manage the feat.” —The Economist “Piketty’s Capital in the
Twenty-First Century is an intellectual tour de force, a triumph of economic history over the
theoretical, mathematical modeling that has come to dominate the economics profession in recent
years.” —Steven Pearlstein, Washington Post “Piketty has written an extraordinarily important
book...In its scale and sweep it brings us back to the founders of political economy.” —Martin Wolf,
Financial Times “A sweeping account of rising inequality...Piketty has written a book that nobody
interested in a defining issue of our era can afford to ignore.” —John Cassidy, New Yorker “Stands a
fair chance of becoming the most influential work of economics yet published in our young century.
It is the most important study of inequality in over fifty years.” —Timothy Shenk, The Nation

creative accounting monopoly go: Unravelling the Credit Crunch David Murphy,
2009-06-08 Fascinating Insight into How the Financial System Works and How the Credit Crisis
AroseClearly supplies details vital to understanding the crisis Unravelling the Credit Crunch
provides a clearly written, comprehensive account of the current credit crisis that is easily
understandable to non-specialists. It explains how the financial system was draw

creative accounting monopoly go: Rating Management's Effectiveness D. Chorafas,
2004-09-23 This book explains why and how management's effectiveness makes the difference
between success and failure, in any organization. Based on extensive research in the US, UK,
Germany, France, Italy and Switzerland, the author outlines how to be effective, what happens in
cases of ineffectiveness, and the reasons why management's effectiveness must be examined within
the perspective of each company's business challenges.
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Reform in Spain 2000 OECD, 2000-08-07 OECD's 2000 review of regulatory reform in Spain.

creative accounting monopoly go: The Franco-German Relationship in the EU Douglas
Webber, 2005-08-30 This text examines the Franco-German relationship in the EU in relation to
different policy sectors. It assesses the nature and importance of the relationship for the policy



process.

creative accounting monopoly go: Good Times, Bad Times Harold Evans, 2011-09-20 A
renowned journalist’s “vivid” account of his battle with Murdoch after the global media baron
bought the Times of London (Chicago Tribune). In 1981, Harold Evans was the editor of one of
Britain’s most prestigious publications, the Sunday Times, which had thrived under his watch. When
Australian publishing baron Rupert Murdoch bought the daily Times of London, he persuaded Evans
to become its editor with guarantees of editorial independence. But after a year of broken promises
and conflict over the paper’s direction, Evans departed amid an international media firestorm.
Evans’s story is a gripping, behind-the-scenes look at Murdoch’s ascension to global media magnate.
It is Murdoch laid bare, an intimate account of a man using the power of his media empire for his
own ends. Riveting, provocative, and insightful, Good Times, Bad Times is as relevant today as when
it was first written. With details on the scandalous deal between Murdoch and Margaret Thatcher,
this updated ebook edition includes an extensive new preface by Evans, the New York
Times-bestselling author of Do I Make Myself Clear?, discussing the Rupert Murdoch phone-hacking
scandal.
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creative accounting monopoly go: The Fall of the House of Murdoch Peter Jukes, 2012-08-08
Structured around the fourteen days in 2011, from the moment the News of the World's hacking of
the phone of a murdered 13-year-old schoolgirl was exposed, The Fall of the House of Murdoch is a
riveting account of the scandal that closed the world's best-selling English-language newspaper,
forced one of the most powerful families in the world to appear before Parliament and finally
prompted Murdoch's departure from the UK newspaper world he dominated for three decades. But
the book covers more than just Hackgate. It is a forensic expose of News Corp's culture, through the
early days in Australian media, the purchase of the News of the World, the Sun and the Times group,
the Wapping move to the move into satellite broadcasting and the creation of the Fox Network.
Exhaustively researched and fully sourced, The Fall of the House of Murdoch is a morality tale for
our times, a family drama played out on a world stage and required reading for anyone seeking to
understand the hidden connections that bind politics, business and culture together.

creative accounting monopoly go: Advertising Management by Dr. F. C. Sharma (eBook)
Dr. F. C. Sharma, 2020-12-12 An excellent book for commerce students appearing in competitive,
professional and other examinations.1. Introduction to Advertising, 2. Scope and Forms of
Advertising, 3. The Social and Economic Aspects of Advertising, 4. Ethics and Truths in Indian
Advertising, 5. Introduction to Integrated Marketing Communications (IMC), 6. Communication—An
Introduction, 7. Communication Process in Advertising, 8. Branding and Advertising, 9. Setting
Advertising Objectives (Promotional Objectives), 10. Advertising Budget, 11. Advertising Agency,
Organisation and Department, 12. Advertising Appeals, 13. Advertising Copy (Meaning, Components
and Types), 14. Creativity in Advertising, 15. Planning an Advertising Campaign and Advertising
Scheduling, 16. Media Planning and Strategy, 17. Advertising Research, 18. Testing or Evaluation of
Advertising Effectiveness, 19. International Advertising.

creative accounting monopoly go: Earth into Property Anthony Hall, 2010-08-23 Earth into
Property: The Bowl with One Spoon, Part Two explores the relationship between the dispossession of
Indigenous peoples and the making of global capitalism. Beginning with Christopher Columbus's
inception of a New World Order in 1492, Anthony Hall draws on a massive body of original research
to produce a narrative that is audacious, encyclopedic, and transformative in the new light it sheds
on the complex historical processes that converged in the financial debacle of 2008 and 2009.

creative accounting monopoly go: How To Make It In Advertising Mark Leigh, 2013-09-30
Advertising. Is it really 'the greatest art form of the twentieth century' (Marshall McLuhan)?
Whatever your views, it is undeniably one of the most popular career choices going-and one of the
most difficult to get into. If you want to be creative and make money, or simply fancy trying your
hand at a job in one of the most powerful industries around, then this indispensable guide is all you'll
need to get a foot in the door and keep a step ahead of the competition. It's a careers guide with a



difference, using the experience and wisdom of some of the industry's top people. You'll find
essential advice on how to get started and how to get ahead, as well as the insider's view of the
genuine pros and cons of each job, from copywriter to account handler. Your new career starts here.

creative accounting monopoly go: House of Commons - Culture, Media and Sport
Committee: Supporting The Creative Economy - Volume I: HC 674 Great Britain: Parliament:
House of Commons: Culture, Media and Sport Committee, 2013-09-26 This report warns that the
extraordinary success of the UK's creative industries may be jeopardised by any dilution of
intellectual property rights and the failure to tackle online piracy. The Committee also strongly
condemns the failure of Google in particular to tackle access of copyright infringing websites
through its search engine. Such illegal piracy, combined with proposals arising from the Hargreaves
review to introduce copyright exceptions, and a failure to strengthen copyright enforcement as
envisaged by the Digital Economy Act 2010, together threaten the livelihoods of the individuals and
industries that contribute over £36 billion annually to the UK economy. Also, the Olympics No
Marketing Rights scheme is excessively restrictive and is preventing British creative companies from
realising the benefits they deserve from the Olympic legacy. The Committee calls for: a central
champion of Intellectual Property in Government to promote and protect the interests of UK
intellectual property; the maximum penalty for serious online IP theft to be increased to 10 years
imprisonment, in line with the punishment for such offences in the physical world; more evidence
and scrutiny before any exceptions to copyright such as those suggested by Hargreaves are applied;
redoubled efforts to ensure that the video games tax credit is approved by the European Commission
and introduced as soon as possible; reforms to the income tax and tax reliefs systems to recognise
adequately the freelance nature of much creative work; greater recognition of the importance of arts
subjects in the curriculum.

creative accounting monopoly go: Copyright Industries and the Impact of Creative
Destruction Jiabo Liu, 2013 This book examines the relationship between the legal extension of
copyright duration as an enduring means of copyright protection and the growth of the UK book
publishing industry as a typical creative industry reliant on copyright. The book draws on
Schumpeter's theory of creative destruction to analyse the implications of copyright law and policy
on the book industry and illustrate the dynamic interaction between copyright expansion and the
growth of the creative industries. The book reviews the historical development of UK copyright
expansion and also considers copyright in the digital age. It explores the legal and economic
concerns about copyright protection in general, and the expansion of copyright duration in
particular. Using an innovative empirical method, it explores whether the expansion of the duration
of copyright promotes or precludes the growth of book publishing industry. It goes on to suggest
changes to copyright policy which would have an impact on the economics of innovation in the
creative industries. This book will be of particular interst to scholars and students of Intellectual
Property Law.

creative accounting monopoly go: Small Business Sourcebook , 2004

creative accounting monopoly go: Advertising Management - SBPD Publications Dr. F.
C. Sharma, 2021-12-22 1. Introduction to Advertising, 2. Scope and Forms of Advertising, 3. The
Social and Economic Aspects of Advertising, 4. Ethics and Truths in Indian Advertising, 5.
Introduction to Integrated Marketing Communications (IMC), 6. Communication—An Introduction,
7. Communication Process in Advertising, 8. Branding and Advertising, 9. Setting Advertising
Objectives (Promotional Objectives), 10. Advertising Budget, 11. Advertising Agency, Organisation
and Department, 12. Advertising Appeals, 13. Advertising Copy (Meaning, Components and Types),
14. Creativity in Advertising, 15. Planning an Advertising Campaign and Advertising Scheduling, 16.
Media Planning and Strategy, 17. Advertising Research, 18. Testing or Evaluation of Advertising
Effectiveness, 19. International Advertising.

creative accounting monopoly go: Dust Or Magic, Creative Work in the Digital Age Bob
Hughes, 2007 A book for the interface workers. Dust or Magic was primarily written for the young,
talented people whose creative instincts are kindled by computers and live to create 'good stuff', but



who are systematically betrayed by the managerial types in suits who hire them, set them absurd
tasks, and sack them when their half-baked schemes go belly-up. It is also for people who simply
want to know how human creativity fares in the digital age. Originally published by Addison-Wesley
(under the title 'Dust or Magic, Secrets of successful multimedia design') this book is, in part, a
'secret history' of computers: a history told from the vantage point of the people who did the work.
We have insiders' accounts of a range of influential products and projects, many of which were in
danger of being forgotten. The scene is illuminated by recent insights into creativity and well-being
from the fields of psychology and neuroscience, as well as tried-and-tested, practical strategies for
workplace survival from other industries. The author, Bob Hughes, has been a 'creative' for most of
his working life: first a calligrapher, then an advertising artist and copywriter before discovering
computers in the mid-1980s. He now teaches at Oxford Brookes University on the MA in Interactive
Media Publishing, and researches and writes about the wider impact of electronics and computers in
workplaces world-wide. He also campaigns on behalf of migrants, refugees and all precarious
workers. What you are doing is stripping away the corporate bullshit from this 'revolution' - its ours
not theirs. Reclaim the pixels - Chris McEvoy (Creator of 'Usability Must Die'
www.usabilitymustdie.com). There are many books explaining why software projects go sour; this
one breaks the mold by showing how they come good. - Malcolm Cook (Senior Lecturer in Human
Factors, University of Abertay) It was incredibly engrossing. I expected to skim through it, and found
myself reading it avidly, putting aside all the other work I should have been doing... It rang so true
about so many things about the process of creating the virtual world we spend so much time in that
I'm dying to share it with others who also create for it, or want to. - Aleen Stein (co-founder of the
Voyager Company and CEO of Organa inc. www.organa.com). More information on
www.idhub.com/magic
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