create a twitter account for business

create a twitter account for business is an essential step for companies aiming to
enhance their online presence and engage with a wider audience. Twitter serves as a
powerful platform for brand awareness, customer interaction, and real-time updates.
Establishing a professional Twitter business profile allows organizations to share news,
promote products, and connect with customers and industry influencers effectively. This
article provides a comprehensive guide on how to create a Twitter account for business
purposes, covering everything from initial setup to optimization and ongoing management.
The goal is to equip businesses with the knowledge to leverage Twitter as a strategic
marketing tool and drive meaningful engagement. The following sections will walk through
the account creation process, profile optimization, content strategy, and best practices for
maintaining a successful business presence on Twitter.
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Setting Up Your Twitter Business Account

Creating a Twitter account for business begins with the initial setup process, which lays the
foundation for your brand’s presence. The first step is to register an account using a
business email address, ensuring professional management and security. Choosing the
right username, or handle, is critical as it represents your brand identity and should be
consistent with your other social media platforms.

Choosing the Right Username and Email

Select a username that closely matches your business name or brand. It should be easy to
remember, concise, and relevant. Avoid using complicated or lengthy handles that may
confuse potential followers. Using a dedicated business email address for registration helps
maintain control and ensures that notifications and password resets are sent to the
appropriate contact.



Setting Up Account Security

Securing the Twitter business account is vital to protect against unauthorized access.
Enable two-factor authentication (2FA) to add an extra layer of security. Review privacy
settings to control who can tag or mention your business and monitor login activity
regularly to detect any unusual behavior.

Verifying Your Business Account

Verification provides credibility and authenticity to your Twitter presence. While verification
requirements may vary, businesses should aim to complete the necessary steps to obtain
the blue checkmark, which helps build trust among followers and potential customers.

Optimizing Your Business Profile

After setting up your Twitter business account, optimizing the profile is essential to attract
and retain followers. A well-crafted profile conveys professionalism and brand consistency,
making a strong first impression.

Creating a Compelling Bio

Write a clear and concise bio that highlights your business’s unique value proposition.
Incorporate relevant keywords related to your industry and services to improve
discoverability. Use a tone that aligns with your brand personality, whether formal, friendly,
or innovative.

Choosing Profile and Header Images

Your profile picture should ideally be your company logo for brand recognition. The header
image offers additional space to showcase your products, services, or promotions. Ensure
both images are high-resolution and comply with Twitter’'s recommended dimensions for
optimal display across devices.

Adding Location and Website Information

Including your business location and website URL in the profile enhances credibility and
directs traffic to your official site. This information helps local customers find your business
and provides easy access to further details about your offerings.



Developing a Content Strategy for Twitter

A strategic approach to content creation and sharing is crucial for maximizing the impact of
your Twitter business account. Content should be engaging, relevant, and aligned with your
marketing goals.

Types of Content to Share

Businesses should diversify content types to keep their audience interested and engaged.
Common content categories include:

Product updates and launches

Industry news and trends

Customer testimonials and success stories

Behind-the-scenes insights

Promotional offers and events

Interactive content such as polls and Q&A sessions

Maintaining a Consistent Posting Schedule

Regular posting helps maintain visibility and keeps your audience engaged. Develop a
content calendar that outlines the frequency and timing of tweets. Consistency also
supports algorithmic favorability, increasing the chances your posts will reach more users.

Utilizing Hashtags and Keywords

Incorporate relevant hashtags to increase the discoverability of your tweets. Research
popular and trending hashtags within your industry to join broader conversations.
Additionally, include keywords naturally within your tweets to enhance searchability on
Twitter and external search engines.



Engaging with Your Audience Effectively

Engagement is a cornerstone of a successful Twitter business account. Active interaction
fosters relationships, builds loyalty, and enhances brand reputation.

Responding to Mentions and Messages

Timely responses to customer inquiries, feedback, and mentions demonstrate attentiveness
and commitment to customer service. Set up notifications to ensure no interaction goes
unnoticed, and maintain a professional and courteous tone in all communications.

Participating in Twitter Conversations

Engage in relevant industry discussions by replying to tweets, joining Twitter chats, and
using hashtags strategically. This involvement positions your business as an active and
knowledgeable participant in your market.

Leveraging Influencers and Partnerships

Collaborate with influencers and complementary businesses to expand your reach.
Retweeting, mentioning, and co-creating content with partners can introduce your brand to
new audiences and build credibility through association.

Measuring Success and Utilizing Analytics

Monitoring and analyzing performance metrics is essential to refine your Twitter strategy
and achieve business objectives. Twitter provides built-in analytics tools that offer valuable
insights into audience behavior and content effectiveness.

Key Metrics to Track

Focus on metrics such as:

e Follower growth rate

e Engagement rate (likes, retweets, replies)



e Impressions and reach
¢ Click-through rates on links

e Conversion tracking related to business goals

Using Analytics to Improve Strategy

Analyze data regularly to identify trends and patterns in audience preferences. Use these
insights to optimize posting times, content types, and messaging. Adjusting strategies
based on analytics helps maximize return on investment and ensures continued growth.

Setting Goals and Benchmarks

Establish clear, measurable objectives for your Twitter business account. Whether aiming to
increase brand awareness, drive website traffic, or generate leads, setting benchmarks
allows for objective evaluation of success and guides future efforts.

Frequently Asked Questions

How do | create a Twitter account specifically for my
business?

To create a Twitter account for your business, go to twitter.com, click on 'Sign up', enter
your business name, phone number or email, and follow the prompts. Choose a username
that reflects your business and complete your profile with a business logo and description.

What are the key elements to include in my business
Twitter profile?

Include your business logo as the profile picture, a branded header image, a clear and
concise bio describing your business, your website URL, and location if applicable. This
helps establish credibility and makes your profile easily recognizable.

Should | use a personal or business email to sign up for
a business Twitter account?

It's best to use a dedicated business email address when creating a Twitter account for
your business. This helps keep your personal and business communications separate and
ensures better account security.



How can | choose the best Twitter handle for my
business?

Choose a Twitter handle that is consistent with your business name or brand, easy to
remember, and as short as possible. Avoid using numbers or special characters that can
confuse users.

Is it necessary to verify my business Twitter account?

Verification is not mandatory, but having a verified account can increase your business's
credibility and trustworthiness. You can apply for verification through Twitter once your
account meets their eligibility criteria.

What are some tips for optimizing my business Twitter
account for engagement?

Post regularly with relevant content, use hashtags strategically, engage with followers by
responding to comments and messages, run Twitter polls or contests, and share multimedia
such as images and videos to boost engagement.

Can I link my business Twitter account to other social
media platforms?

Yes, you can connect your Twitter account with platforms like Facebook, Instagram, and
LinkedIn to cross-promote content and streamline your social media marketing efforts.

How do | protect my business Twitter account from
unauthorized access?

Enable two-factor authentication, use a strong and unique password, regularly review
connected apps, and monitor your account activity to prevent unauthorized access.

What type of content should | post on my business
Twitter account?

Share a mix of content including industry news, company updates, product launches,
customer testimonials, tips and how-tos, and engaging multimedia to keep your audience
interested.

How can | track the performance of my business Twitter
account?

Use Twitter Analytics to monitor key metrics such as follower growth, tweet impressions,
engagement rates, and audience demographics. This data helps you refine your content
strategy for better results.



Additional Resources

1. Twitter Power: How to Dominate Your Market One Tweet at a Time

This book provides a comprehensive guide to leveraging Twitter for business growth. It
covers everything from setting up a professional account to crafting tweets that engage
and convert followers into customers. With actionable strategies and real-world examples,
readers will learn how to build a strong Twitter presence that drives sales and brand
awareness.

2. Building Your Brand on Twitter: A Business Owner’s Guide

Focused on brand development, this book helps entrepreneurs create a compelling Twitter
profile that resonates with their target audience. It includes tips on content creation,
follower engagement, and using Twitter analytics to refine marketing efforts. The author
emphasizes authenticity and consistency as keys to long-term success on the platform.

3. Twitter Marketing for Small Businesses: From Setup to Success

Designed specifically for small business owners, this book breaks down the process of
creating and optimizing a Twitter account for maximum impact. It explores tools and
techniques to increase visibility, connect with customers, and generate leads. Readers will
find easy-to-follow steps that make Twitter marketing accessible and effective.

4. The Art of Twitter Engagement: Building Relationships that Drive Business

This book highlights the importance of interaction and community building on Twitter. It
teaches business users how to engage followers through thoughtful replies, retweets, and
direct messaging. By fostering genuine connections, businesses can enhance customer
loyalty and improve their reputation online.

5. Twitter Ads Made Simple: A Beginner’s Guide to Paid Promotion

For businesses ready to invest in advertising, this guide demystifies Twitter Ads and paid
promotions. It explains how to set up campaigns, target audiences, and measure ROI
effectively. The book offers practical advice to maximize ad spend and boost brand visibility
on the platform.

6. Social Media Strategy: Integrating Twitter into Your Business Plan

This title explores how Twitter fits into a broader social media and marketing strategy. It
provides insights on aligning Twitter activities with business goals, coordinating with other
platforms, and tracking performance metrics. Readers learn to create cohesive campaigns
that enhance overall digital presence.

7. From Zero to Influencer: Growing Your Business Twitter Account Organically

Focusing on organic growth tactics, this book guides readers through building a follower
base without paid ads. It covers content planning, hashtag use, timing strategies, and
collaboration with influencers. The author shares tips on maintaining momentum and
turning followers into brand advocates.

8. The Twitter Startup Toolkit: Essential Tips for New Business Accounts

Ideal for startups, this toolkit offers foundational advice on setting up and managing a new
Twitter business account. It covers profile optimization, content ideas, scheduling, and
responding to customer inquiries. The book aims to help startups create a professional and
engaging Twitter presence from day one.



9. Analytics for Twitter: Measuring Success and Driving Business Growth

This book delves into Twitter analytics tools and how to interpret data to improve business

outcomes. Readers learn to track engagement rates, follower demographics, and campaign
effectiveness. By understanding these metrics, businesses can make informed decisions to
enhance their Twitter marketing strategies.
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create a twitter account for business: Ultimate Guide to Twitter for Business Ted
Prodromou, 2013-02-01 Who should you follow? How many people should you follow? How often
should you tweet? Most people don’t get Twitter. Longtime internet guru Ted Prodromou shows you
how to become someone who does. Set to prove that 140 characters or less and a hashtag can
dramatically grow your brand and your business, Prodromou takes you step by step into the
Twitterverse and shows you how to tweet your way to the top of your industry.

create a twitter account for business: Twitter Marketing For Dummies Kyle Lacy, 2009-10-22
An introductory guide to effectively using Twitter to grow your business! The field of social media
marketing is exciting, cutting-edge, and...open to almost anything! Twitter's style of quick remarks
lends itself to a carefree, conversational tone, ripe for passing along a plug, sharing a suggestion, or
referencing a recommendation. This fun and friendly book is an excellent first step for gaining
insight on how to effectively use one of the most popular social media tools to expand the success of
a business. In addition to covering the basics of Twitter, this easy-to-understand guide quickly moves
on to techniques for incorporating a Twitter strategy into your marketing mix, combining new and
old media, building your network, using Twitter tools, and measuring your success. Examines how
Twitter's style for character-count caps and real-time posting allows for unique marketing
opportunities Analyzes several real-world examples of successful strategies for marketing on Twitter
Discusses ideas for promoting brands on Twitter, building a following, communicating better with
followers, and driving traffic to a Web site Shares the top Twitter applications So get chirping and
put Twitter to work for your marketing needs today!

create a twitter account for business: The New Community Rules Tamar Weinberg,
2009-07-08 This book offers crucial advice and strategies for marketing products and services on
today's social web, with case studies on what really works and what doesn't.

create a twitter account for business: Exporting to The UK : Beginner's Guide Mirac Yazici,
2022-08-11 This book is a beginner's guide for entrepreneurs and companies planning to export to
The United Kingdom

create a twitter account for business: Secret Sauce Of Digital Business Chirag Dude,
2020-10-08 All Entrepreneur stories are love stories. Love with their passion and work. Whether
your fantasy is escaping the rat race, experiencing high-end world travel, earning a monthly
five-figure business venture without a huge investment, or just provide value to other's life, Secret
Sauce Of Digital Business is the blueprint from the co-founder of The Unwritten Marketing: Build
For Next Generation Marketers. This step-by-step guide to digital business teaches: > How to find
your WHY? > How to start a million-dollar business online? > How to automate business with digital
transformation? How to Build a fabulous team that grows with your business? Your business is your
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dream, one that you want to share with your staff, clients, and stakeholders. Secret sauce of digital
business is the tool you need to make that dream a reality.

create a twitter account for business: Web-Based Multimedia Advancements in Data
Communications and Networking Technologies Sridhar, Varadharajan, Saha, Debashis, 2012-08-31
This book highlights comprehensive research that will enable readers to understand, manage, use,
and maintain business data communication networks more effectively--Provided by publisher.

create a twitter account for business: Digital & Social Media Marketing for MBA Dr.
Sandhya Srivastava, 2020-08-05 According to the Latest Syllabus of Dr. A.P.J. Abdul Kalam Technical
University, Lucknow (U.P.) Including Long Answer Type Questions Including Short Answer Type
Questions Including Case Studies Including Last Year Unsolved Papers

create a twitter account for business: The Complete Idiot's Guide to Twitter Marketing Brett
Petersel, Esther Schindler, 2012-05-01 Twitter has tens of millions of users and its active tweeters
and followers look to it to answer to the question, What's happening? Businesses both large and
small can quickly and easily send out highly targeted messages to key customers using Twitter.
However, simply grasping only the mechanics of Twitter and flogging a message nobody cares about
isn't enough to make a measurable difference. Worse, using Twitter the wrong way can damage a
company's brand. The Complete Idiot's Guide® to Twitter Marketing blends an understanding of
Twitter's powerful tools and reach with marketing savvy and the key to really engaging followers
and converting them to customers. It also covers new features such as the increasing importance of
search engine optimization.

create a twitter account for business: The Ultimate Marketing & PR Book Eric Davies,
Nick Smith, Brian Salter, 2018-04-19 If you want to be the best, you have to have the right skillset.
From strategy, mobile and ecommerce to social media, SEO and PR, THE ULTIMATE MARKETING
& PR BOOK is a dynamic collection of tools, techniques, and strategies for success. Discover the
main themes, key ideas and tools you need and bring it all together with practical exercises. This is
your complete course in modern marketing. ABOUT THE SERIES ULTIMATE books are for
managers, leaders, and business executives who want to succeed at work. From marketing and sales
to management and finance, each title gives comprehensive coverage of the essential business skills
you need to get ahead in your career. Written in straightforward English, each book is designed to
help you quickly master the subject, with fun quizzes embedded so that you can check how you're
doing.

create a twitter account for business: The Business of i0OS App Development Dave
Wooldridge, Taylor Pierce, 2014-10-29 Updated and expanded for the new Apple iOS8, The Business
of i0OS App Development, Third Edition shows you how to incorporate marketing and business savvy
into every aspect of the design and development process, giving your app the best possible chance of
succeeding in the App Store. This book is written by experienced developers with business
backgrounds, taking you step-by-step through cost-effective marketing techniques that have proven
successful for professional iOS app creators—perfect for independent developers on shoestring
budgets. No prior business knowledge is required. The phenomenal success of the iPhone, iPad and
the iPod touch have ushered in a gold rush for developers, but with well over a million apps in the
highly competitive App Store, it has become increasingly difficult for new apps to stand out in the
crowd. Achieving consumer awareness and sales longevity for your iOS app requires a lot of
organization and some strategic planning. This is the book you wish you had read before you
launched your first app!

create a twitter account for business: Marketing in 4 Weeks Eric Davies, Nick Smith, Brian
Salter, 2015-01-29 Marketing In 4 Weeks is a comprehensive guide to contemporary marketing and
PR, giving you everything you need to know in one place. Made up of four bestselling books in one,
this book delivers a complete course in modern marketing. From strategy, mobile and ecommerce to
social media, SEO and PR you'll discover all the tools, techniques and strategies you need to get
your marketing right. This book introduces you to the main themes and ideas of marketing, digital
marketing and PR, giving you a knowledge and understanding of the key concepts, together with




practical and thought-provoking exercises. Whether you choose to work through it like a 4 week
course or dip in and out, Marketing In 4 Weeks is your fastest route to success: Week 1: Marketing
In A Week Week 2: Digital Marketing In A Week Week 3: Social Media Marketing In A Week Week 4:
Public Relations In A Week ABOUT THE SERIES In A Week books are for managers, leaders, and
business executives who want to succeed at work. From negotiating and content marketing to
finance and social media, the In A Week series covers the business topics that really matter and that
will help you make a difference today. Written in straightforward English, each book is structured as
a seven-day course so that with just a little work each day, you will quickly master the subject. In a
fast-changing world, this series enables readers not just to get up to speed, but to get ahead.

create a twitter account for business: Social Media for Business Susan Sweeney, Randall
Craig, 2010 Filled with the latest information on Facebook, LinkedIn, YouTube, and other key
social-media sites, this all-purpose guide provides specific strategies and tactics that focus on
building business. In addition to marketing and PR, this resource addresses recruiting, risk
management, cost, and other key business issues. Marketing, sales, public relations, and
customer-service professionals within any business will learn how to save time and develop a weekly
checklist of social-media priorities, connect social-media sites together, attract the right job
candidates, and help improve customer satisfaction and brand loyalty. Keeping a close eye on
return-on-investment, this clever resource promises to help market-savvy businesses outpace their
competition.

create a twitter account for business: The Business of iPhone App Development Dave
Wooldridge, Michael Schneider, 2010-08-26 The phenomenal success of the iPhone and the iPod
touch has ushered in a “gold rush” for developers, but with well over 100,000 apps in the highly
competitive App Store, it has become increasingly difficult for new apps to stand out in the crowd.
Achieving consumer awareness and sales longevity for your iPhone app requires a lot of organization
and some strategic planning. This book will show you how to incorporate marketing and business
savvy into every aspect of the design and development process, giving your app the best possible
chance of succeeding in the App Store. The Business of iPhone App Development was written by
experienced developers with business backgrounds, taking you step-by-step through cost-effective
marketing techniques that have proven successful for professional iPhone app creators—perfect for
independent developers on shoestring budgets. Although there are a few iPhone app marketing
books on the horizon, they appear to tackle the subject from purely a marketer’s perspective. What
makes this book unique is that it was written by developers for developers, showing you not only
what to do, but also how to do it, complete with time-saving resources and ready-to-use code
examples. No prior business knowledge is required. This is the book you wish you had read before
you launched your first app!

create a twitter account for business: E-Commerce Business, Shopify & Amazon FBA
Samuel Smith, 2021-08-19 If You Want to Make Your E-Commerce More Profitable, Then Take It to
the Next Level with the Help of this Amazing Bundle. Do you want to start some kind of online
business? Or do you already have one, but you feel like it’s missing something? This bundle will help
you take your business to the next level, even if you have never sold anything online. If you are just
starting, we have good news. In this bundle, you will find everything you need to jumpstart your
e-commerce. Discover the best way to begin building your empire. If the foundation is good, the rest
will follow. If you already have an e-commerce, this bundle will open the way for you to take it to the
next level. Look inside, and find expert advice and tips on how to make those improvements. This
bundle has everything you need. Discover hidden Shopify and Amazon FBA tactics. Learn how to
maximize your profit with minimum investment and maximum success. Find the model that works
best for you. There are many e-commerces out there, and they are drowning in the sea of other
“okay doing” businesses. One thing they have in common; they didn’t use this guide. Here is what
you will find in this amazing bundle: - Build your empire: Discover the model that works best for you.
Listen to the advice of the experts, and make your e-commerce be on top. - Get more $$$: Discover
expert tips on how to maximize your profit without investing too much money and time. - The Power



of Shopify & Amazon FBA: Find out how to start your Dropshipping business. Discover the pros and
cons of both Shopify and Amazon FBA. - Dos and don’ts! Find out the most common mistakes that
people make when they start e-commerce and how to avoid them. Buy Now and Start Listening!

create a twitter account for business: Maximizing Commerce and Marketing Strategies
through Micro-Blogging Burkhalter, Janée N., Wood, Natalie T., 2015-05-31 The Internet is quickly
becoming a commonly used tool for business-customer interaction. Social media platforms that were
once typically reserved for personal use are now becoming a vital part of a business’s strategy.
Maximizing Commerce and Marketing Strategies through Micro-Blogging examines the various
methods and benefits of using micro-blogs within a business context, bringing together the best
tools and tactics necessary to properly incorporate this approach. Highlighting current empirical
research and insights from various disciplines, this book is an essential reference source for
academics, graduate students, social media strategists, and business professionals interested in the
positive use of social media in business environments.

create a twitter account for business: The Business of iPhone and iPad App Development
Dave Wooldridge, Michael Schneider, 2011-08-18 The phenomenal success of the iPhone, iPad and
the iPod touch has ushered in a “gold rush” for developers, but with well over 300,000 apps in the
highly competitive App Store, it has become increasingly difficult for new apps to stand out in the
crowd. Achieving consumer awareness and sales longevity for your iOS app requires a lot of
organization and some strategic planning. Updated and expanded for iOS 4, this bestselling book
will show you how to incorporate marketing and business savvy into every aspect of the design and
development process, giving your app the best possible chance of succeeding in the App Store. The
Business of iPhone and iPad App Development was written by experienced developers with business
backgrounds, taking you step-by-step through cost effective marketing techniques that have proven
successful for professional iOS app creators—perfect for independent developers on shoestring
budgets. No prior business knowledge is required. This is the book you wish you had read before you
launched your first app!

create a twitter account for business: Resale Rights Cash Jinger Jarrett, 2012-10-27 Resales
rights are one of the simplest ways to make money money online. In many ways, it's also better than
affiliate marketing because it's much easier to separate yourself from your competition. You can also
get started in hours and have a money making product set up and ready to sell. Reale Rights Cash
will give you a clear blueprint on how to build a business and earn a full time living from resale
rights. (What are resale rights? Where you buy rights others' products, sell them, and keep the
profits for yourself.) Here's what you will discover: What the Resale Rights Cash System is in a
nutshell How to find niches that will make you money How to find buyers who want what you sell
How to find products that will bring in the most cash How to customize your product to create a
unique offer and earn the maximum amount of cash How to use PLR to increase your income What
the best tools are for creating your product package (they're all free) How to drive traffic to your
website using only the best free techniques: article marketing, blogging, social media, forum
marketing, SEO (They're all included, and they're all free) How to maximize your profits with one
time offers and upsells How to outsource your operations for even more profits If you are looking for
a way to start making money in as little as a few days, this is definitely the easiest way to do it.
(Includes checklist and bonus resources to help you make more money and get the job done now.)

create a twitter account for business: Management John R. Schermerhorn, Jr, 2010-10-18
Completely updated and revised, this eleventh edition arms managers with the business tools they’ll
need to succeed. The book presents managerial concepts and theory related to the fundamentals of
planning, leading, organizing, and controlling with a strong emphasis on application. It offers new
information on the changing nature of communication through technology. Focus is also placed on
ethics to reflect the importance of this topic, especially with the current economic situation. This
includes all new ethics boxes throughout the chapters. An updated discussion on the numerous legal
law changes over the last few years is included as well. Managers will be able to think critically and
make sound decisions using this book because the concepts are backed by many applications,




exercises, and cases.

create a twitter account for business: The Business of Being Social 2nd Edition Michelle
Carvill, David Taylor, 2015-09-01 /fontWhat is social media? Have you got a facebook page but are
unsure how it can benefit your company? Or do you want to monitor your social media activity to see
its effectiveness? Learn how to understand and utilize social media for business. font face=Verdana
size=2From the basics to the most complex issues The Business of Being Social breaks down every
aspect of social media and explains step-by-step how you can create a strategy for success. Social
media exploded onto our screens but most businesses use traditional marketing methods and are
confused how to harness the benefits. Make sure you're using social media to its full potential.
Whether you're a business owner or need social media for marketing to set up new social media
channels such as Pinterest or YouTube, build your community or find out how to use keywords and
SEO, The Business of Being Social covers all these aspects and more. From helping you to build your
brand and promote communication between yourself and your customers, to driving customers to
your website and learning from companies who have made their social media campaigns a success,
The Business of Being Social is your one-stop guide to the ins and outs of social media. Learn how
to: Create a viable social media strategy Build and use channels such as Twitter, Facebook and
LinkedIn Create customised apps, communities and use keywords Monitor any activity such as
paid-for advertising Understand your audience and what content they want Integrate your social
media activity into your marketing strategies font face = Verdana size=2Discover the secrets to
social media for your business. As a business owner, how can you ensure that your company's voice
and message is heard loud and clear. Thankfully, online visibility experts, Michelle Carvill and David
Taylor, have put their heads together and published The Business of Being Social. The Good Web
Guide Up-to-date, thorough, very interesting and informative, well-written, engaging, and highly
practical. Michelle and David clearly know their stuff and they've done a great job of combining and
presenting their expert knowledge in this book. Birds on the Blog

create a twitter account for business: The Trust Factor Garrett Pierson, Scott Brandley,
2013-02-21 Scott Brandley and Garrett Pierson share their top strategies to making more money and
building Trust online in this content-packed book for online entrepreneurs. You will discover the ins
and outs of running a successful online business through the 7 proven trust strategies that have
helped take thousands of online businesses to the next level. Discover how you can leverage this
information to build valuable, long-lasting relationships with your customers that you never thought
possible. It's time to give your prospects and customers exactly what they're looking for. To do this
effectively, you need THE TRUST FACTOR.
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