crm software higher education

crm software higher education has become an essential tool for universities
and colleges aiming to enhance student engagement, streamline administrative
processes, and improve recruitment and retention rates. As educational
institutions face increasing competition and evolving student expectations,
the integration of customer relationship management (CRM) software tailored
specifically for higher education is transforming the way these organizations
interact with prospective and current students, alumni, and staff. This
article explores the critical role of crm software higher education,
highlighting its benefits, key features, and implementation strategies. It
also examines how this technology supports marketing, admissions, student
services, and alumni relations. By understanding these aspects, institutions
can optimize their communication channels and operational efficiency to
foster lasting relationships within their academic communities.
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Benefits of CRM Software in Higher Education

crm software higher education offers numerous advantages that contribute to
the overall success of academic institutions. By centralizing data and
automating communication, CRM platforms improve operational efficiency and
enable personalized engagement with students and stakeholders.

Enhanced Student Recruitment and Enrollment

CRM systems facilitate targeted marketing campaigns, track prospective
student interactions, and manage admissions workflows. These capabilities
result in higher conversion rates and more streamlined enrollment processes.

Improved Student Retention and Engagement

With crm software higher education, institutions can monitor student
progress, identify at-risk individuals, and deliver timely support services.



Personalized communication helps maintain student satisfaction and reduces
dropout rates.

Streamlined Administrative Processes

Automation of routine tasks such as application tracking, event scheduling,
and communication management reduces administrative burdens and allows staff
to focus on strategic initiatives.

Strengthened Alumni Relations and Fundraising

CRM platforms enable targeted outreach to alumni, facilitate event
management, and support fundraising campaigns through detailed donor tracking
and engagement analytics.

Key Features of CRM Software for Educational
Institutions

To meet the unique needs of colleges and universities, crm software higher
education incorporates a range of specialized features designed to support
diverse academic functions.

Contact and Interaction Management

This feature consolidates information about prospective students, current
enrollees, alumni, and donors into a single database, allowing institutions
to track communications and engagement history efficiently.

Admissions and Application Tracking

CRM tools automate the management of application workflows, enabling
admissions teams to monitor the status of each applicant and coordinate
follow-ups effectively.

Marketing Automation

Automated email campaigns, social media integration, and personalized
messaging enable institutions to nurture leads and maintain consistent
communication throughout the recruitment cycle.



Event Management

CRM software supports the organization of campus visits, open houses,
webinars, and alumni gatherings, streamlining registration and attendee
tracking.

Analytics and Reporting

Robust reporting tools provide insights into recruitment effectiveness,
student engagement trends, and fundraising outcomes, facilitating data-driven
decision-making.

Implementation Strategies for CRM in Higher
Education

Successful adoption of crm software higher education requires careful
planning and alignment with institutional goals. Effective implementation
strategies ensure maximum return on investment and user adoption.

Needs Assessment and Goal Setting

Institutions should start by evaluating current processes and identifying
specific challenges that CRM software can address. Clear objectives guide the
selection and customization of the system.

Stakeholder Involvement

Engaging faculty, administrative staff, IT personnel, and end-users early in
the process promotes buy-in and helps tailor the software to meet diverse
needs.

Data Migration and Integration

Transferring existing data into the CRM platform and integrating with other
campus systems such as learning management and finance software ensures
seamless operations.

Training and Support

Comprehensive training programs and ongoing technical support empower users
to leverage the software’s full capabilities and troubleshoot issues
effectively.



Applications of CRM Software in University
Departments

crm software higher education serves multiple departments, each benefiting
from tailored functionalities that enhance their specific workflows and
objectives.

Admissions and Recruitment

Admissions teams use CRM to manage prospective student pipelines, coordinate
outreach activities, and streamline application reviews.

Student Services and Advising

Advisors and support staff utilize CRM data to monitor academic progress,
schedule appointments, and deliver personalized guidance.

Alumni Relations and Development

CRM platforms assist alumni offices in organizing events, tracking engagement
levels, and managing donation campaigns.

Marketing and Communications

Marketing departments create segmented campaigns based on CRM insights to
attract prospective students and communicate effectively with current
students and alumni.

Challenges and Considerations When Adopting CRM
Software

While crm software higher education offers significant benefits, institutions
must address potential challenges to ensure successful deployment and
utilization.

Data Privacy and Security

Protecting sensitive student and donor information is critical. Institutions
must choose CRM solutions that comply with legal regulations such as FERPA
and GDPR.



User Adoption and Change Management

Resistance to new technologies can hinder success. Clear communication,
training, and involvement of end-users mitigate adoption challenges.

Cost and Resource Allocation

Budget constraints and resource limitations may impact implementation
timelines and scope. Careful planning and phased rollouts can address these
issues.

Customization and Scalability

CRM software should be flexible enough to adapt to evolving institutional
needs and scale as the organization grows.

Centralized data management

Automated communication workflows

Personalized engagement capabilities

Comprehensive reporting and analytics

Integration with existing campus systems

Frequently Asked Questions

What are the key benefits of using CRM software in
higher education?

CRM software in higher education helps institutions manage student
relationships, improve recruitment and enrollment processes, enhance
communication, and increase retention rates by providing personalized
engagement and data-driven insights.

How does CRM software improve student recruitment in
universities?

CRM software streamlines the recruitment process by automating outreach,
tracking prospective students' interactions, segmenting target audiences, and
providing analytics to tailor marketing efforts, resulting in higher



conversion rates.

Can CRM software integrate with existing campus
systems?

Yes, most modern CRM software solutions offer integration capabilities with
existing campus systems such as student information systems (SIS), learning
management systems (LMS), and email platforms to provide a unified view of
student data.

What features should higher education institutions
look for in CRM software?

Institutions should look for features like lead and applicant tracking,
communication management, event management, reporting and analytics,
integration options, and mobile accessibility to effectively manage student
engagement and administrative tasks.

How does CRM software support student retention and
success in higher education?

CRM software supports student retention by enabling institutions to monitor
student progress, identify at-risk students through data analysis, facilitate
timely interventions, and maintain consistent communication to improve
overall student success.

Additional Resources

1. CRM Strategies for Higher Education Institutions

This book explores the implementation of Customer Relationship Management
(CRM) systems tailored specifically for colleges and universities. It covers
best practices for student recruitment, retention, and alumni engagement
using CRM software. Readers will learn how to leverage data to enhance
communication and improve overall institutional effectiveness.

2. Implementing CRM Solutions in Higher Education

Focused on practical guidance, this book walks through the step-by-step
process of selecting, customizing, and deploying CRM software within a higher
education setting. It highlights challenges unique to academic environments
and offers strategies to overcome them. IT professionals and administrators
will find valuable insights into integration and user adoption.

3. Data-Driven Enrollment Management with CRM

This title delves into how CRM software can be used to optimize enrollment
management through data analytics and targeted outreach. It discusses
techniques for segmenting prospective students, tracking engagement, and
improving conversion rates. Higher education marketers and admissions staff



will benefit from its data-centric approach.

4. Enhancing Student Experience Through CRM Technologies

Focusing on student lifecycle management, this book examines how CRM tools
can improve advising, support services, and campus communication. It provides
case studies from institutions that have successfully enhanced student
satisfaction and retention. The book is ideal for student affairs
professionals seeking to harness technology for better outcomes.

5. Alumni Relations and Fundraising with CRM Systems

This book highlights the role of CRM software in managing alumni networks and
driving fundraising campaigns. It covers strategies for personalized
communication, event management, and donor tracking. Fundraising
professionals and alumni coordinators will find actionable advice to boost
engagement and giving.

6. Integrating CRM with Campus Information Systems

A comprehensive guide to linking CRM platforms with existing campus
technologies such as ERP and learning management systems. The book discusses
technical considerations, data synchronization, and security measures. IT
teams and administrators will gain insights into creating seamless technology
ecosystems in higher education.

7. CRM Analytics for Higher Education Leaders

This book introduces higher education leaders to CRM analytics tools and how
to interpret data for strategic decision-making. It covers dashboards,
reporting techniques, and predictive modeling tailored to academic
institutions. Readers will learn to use data insights to improve recruitment,
retention, and resource allocation.

8. Personalizing Student Engagement with CRM Software

Exploring personalization strategies, this book shows how CRM systems can be
used to deliver customized communication and support to students. It
discusses automation, behavioral tracking, and segmentation to create
meaningful interactions. Enrollment managers and student success teams will
find practical methods to enhance engagement.

9. Future Trends in Higher Education CRM Technology

This forward-looking book examines emerging trends and innovations in CRM
software for higher education, including AI integration, mobile platforms,
and cloud solutions. It provides insights into how institutions can stay
ahead in a rapidly evolving technological landscape. Readers interested in
the future of educational technology will find this book inspiring and
informative.
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crm software higher education: Strategic Marketing of Higher Education in Africa Emmanuel
Mogaji, Felix Maringe, Robert Ebo Hinson, 2020-01-20 Strategic Marketing of Higher Education in
Africa explores higher education marketing themes along the lines of understanding higher
education markets, university branding and international marketing strategies, digital marketing,
and student choice-making. The Higher Education landscape around the world is changing. There is
global competition for students’ enrolments, universities are competing within their home market as
well as in the international market, and as government funding for public universities is reducing
there is pressure on universities to seek additional income by increasing their student enrolment.
African universities are not an exception in this competitive market. This book is unique in providing
a composite overview of strategic marketing and brand communications of higher education
institutions in Africa. It recognises that there is a growing need for universities to understand the
stakeholders and develop strategies on how best to engage with them effectively. Highlighting the
unique characteristics, nature, and challenges of African universities, this book explores the
marketisation strategies of African universities, with focus on the strategic digital marketing and
brand management. The book provides significant theoretical and marketing practice implications
for academics, higher-education administrators, and practitioners on how best to market higher
education in Africa and reach out to prospective students. International practitioners aiming to
market to Africans and start a partnership with an African university will also find this relevant in
understanding the dynamics of the African market.

crm software higher education: How to Grow Enrollment in Online Higher Education
Sasha Thackaberry-Voinovich, 2025-01-31 How to Grow Enrollment in Online Higher Education
offers practical guidance on how to more effectively attract and recruit students to online college
and university programs. Despite the proliferation of online degree and certificate programs, only a
handful of large, name-brand institutions have the resources to master the challenges of marketing
and recruitment. This book includes a first-of-its-kind blueprint for colleges and universities working
to set up online programs that can grow their enrollment and support their operations financially.
These accessible chapters provide step-by-step marketing strategies, detail the specific needs and
values of fully online enrollees, and explore the staffing, talent, and technologies needed to
competitively recruit new students.

crm software higher education: Global Lean for Higher Education Stephen Yorkstone,
2019-07-16 Higher education (HE) is amongst the hardest sectors in which to apply lean.
Universities resist change, their organizational cultures being far from the manufacturing
environment where lean was born. The way HE organizations are structured, funded, and function
globally is idiosyncratic; one size is unlikely to fit all. However, the sector is also dynamic and a
mature understanding of lean, as a philosophy, led by principles, suggests there are many ways HE
could grow through lean. This collection of work reflects the state-of-the-art in the global practical
application of lean for higher education. It aims to demonstrate the diverse applications of lean in
universities inspiring others to deeply engage with lean thinking in their own unique context and to
drive successful, sustainable, lean work. Contributors are both well-known experts in lean HE and
up-and-coming practitioners. Authors live globally, in countries such as Australia, Canada, Malaysia,
Poland, the UK, and the USA. They represent higher education environments from applied teaching
institutions to research-focused universities from 50 years old to more than 800 years old. The
collection focuses on lean applied across universities as a whole, often addressing the administrative
support or professional services side of how these institutions work. The application of lean is not
limited purely to the administration of such organizations but is applied to the primary purpose of
universities: teaching and research. This volume is not focused on lean theory. Instead, it discusses
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how HE institutions have taken lean forward and the lessons learned that others can share and learn
from. It is composed of six sections: Starting out, People, Projects, Technology, Sustaining Lean, and
Culture. The rich and wide perspectives in this book will enable the reader to understand the many
ways that lean thinking is applied in higher education globally. More importantly, this book will help
the reader better understand and apply lean in the context of their own work.

crm software higher education: CUSTOMER RELATIONSHIP MANAGEMENT S.
SHANMUGASUNDARAM, 2008-04-15 Customer Relationship Management (CRM) is a modern
approach to marketing. It focuses on the individual consumer. Customer is the ‘king’, therefore, the
products and services have to be offered in such a way that they suit the needs and preferences of
the customer. This comprehensive and easy-to-read text deals with the formulation of methodologies
and tools that help business organizations to manage critical customer relationships by supporting
all customer-centric processes within an enterprise, including marketing, sales and customer
support. In addition, the book emphasizes managing opportunity for optimum productivity,
coordinating the specialized activities of multi-functional teams, developing and retaining corporate
knowledge and completing complex multi-step processes in a timely and efficient manner. This text
is intended for the students of masters in business administration (MBA) and those pursuing
postgraduate diploma in marketing management (PGDMM). Besides, the book should prove to be a
useful reference for marketing professionals. KEY FEATURES [] Covers various dimensions of CRM
with several case studies. [] Includes the modern concept—e-CRM. [] Incorporates deep study of
research oriented topics.

crm software higher education: Big Data on Campus Karen L. Webber, Henry Y. Zheng,
2020-11-03 How data-informed decision making can make colleges and universities more effective
institutions. The continuing importance of data analytics is not lost on higher education leaders, who
face a multitude of challenges, including increasing operating costs, dwindling state support, limits
to tuition increases, and increased competition from the for-profit sector. To navigate these
challenges, savvy leaders must leverage data to make sound decisions. In Big Data on Campus,
leading data analytics experts and higher ed leaders show the role that analytics can play in the
better administration of colleges and universities. Aimed at senior administrative leaders,
practitioners of institutional research, technology professionals, and graduate students in higher
education, the book opens with a conceptual discussion of the roles that data analytics can play in
higher education administration. Subsequent chapters address recent developments in technology,
the rapid accumulation of data assets, organizational maturity in building analytical capabilities, and
methodological advancements in developing predictive and prescriptive analytics. Each chapter
includes a literature review of the research and application of analytics developments in their
respective functional areas, a discussion of industry trends, examples of the application of data
analytics in their decision process, and other related issues that readers may wish to consider in
their own organizational environment to find opportunities for building robust data analytics
capabilities. Using a series of focused discussions and case studies, Big Data on Campus helps
readers understand how analytics can support major organizational functions in higher education,
including admission decisions, retention and enrollment management, student life and engagement,
academic and career advising, student learning and assessment, and academic program planning.
The final section of the book addresses major issues and human factors involved in using analytics to
support decision making; the ethical, cultural, and managerial implications of its use; the role of
university leaders in promoting analytics in decision making; and the need for a strong campus
community to embrace the analytics revolution. Contributors: Rana Glasgal, J. Michael Gower, Tom
Gutman, Brian P. Hinote, Braden J. Hosch, Aditya Johri, Christine M. Keller, Carrie Klein, Jaime
Lester, Carrie Hancock Marcinkevage, Gail B. Marsh, Susan M. Menditto, Jillian N. Morn, Valentina
Nestor, Cathy O'Bryan, Huzefa Rangwala, Timothy Renick, Charles Tegen, Rachit Thariani, Chris
Tompkins, Lindsay K. Wayt, Karen L. Webber, Henry Y. Zheng, Ying Zhou

crm software higher education: Web Portals and Higher Education Richard N. Katz,
2002-01-31 Written by Richard N. Katz and a stellar panel of experts in the field of educational



technology in higher education, Web Portals and Higher Education examines a full range of issues
that any educational institution must consider before beginning to develop a portal, including
business challenges, organizational implications, policy choices, and technology concerns.

crm software higher education: College Disrupted Ryan Craig, 2025-09-23 For nearly two
decades, pundits have been predicting the demise of higher education in the United States. Our
colleges and universities will soon find themselves competing for students with universities from
around the world. With the advent of massive open online courses (MOOCS) over the past two years,
predictions that higher education will be the next industry to undergo disruption have become more
frequent and fervent. Currently a university's reputation relies heavily on the four Rs in which the
most elite schools thrive—rankings, research, real estate, and rah! (i.e. sports). But for the majority
of students who are not attending these elite institutions, the four Rs offer poor value for the
expense of a college education. Craig sees the future of higher education in online degrees that
unbundle course offerings to offer a true bottom line return for the majority of students in terms of
graduation, employment, and wages. College Disrupted details the changes that American higher
education will undergo, including the transformation from packaged courses and degrees to truly
unbundled course offerings, along with those that it will not. Written by a professional at the only
investment firm focused on the higher education market, College Disrupted takes a creative view of
the forces roiling higher education and the likely outcome, including light-hearted, real-life
anecdotes that illustrate the author's points.

crm software higher education: Qualitative Inquiry in Higher Education Organization and
Policy Research Penny A. Pasque, Vicente M. Lechuga, 2016-11-25 Qualitative Inquiry in Higher
Education Organization and Policy Research provides readers with the theoretical foundations and
innovative perspectives for undertaking qualitative research to influence policy and practice
discussions. Well-known chapter authors discuss innovative strategies for investigating complex
problems, helping readers understand how research can consider the culture of the institution,
administrative hierarchy, students, faculty, and external constituencies. From both an organizational
and policy perspective, chapter pairings explore a range of methodologies, including ethnography,
case study, critical qualitative inquiry, and the notion of grit. This volume explores how qualitative
inquiry can advance understanding of organizational inequities in higher education, and it offers
graduate students and educational researchers the tools to improve the organizational function of
institutions while contributing to meaningful change.

crm software higher education: Leading the eLearning Transformation of Higher Education
Gary E. Miller, Kathleen S. Ives, 2023-07-03 Published in Association with eLearning has entered the
mainstream of higher education as an agent of strategic change. This transformation requires
eLearning leaders to develop the skills to innovate successfully at a time of heightened competition
and rapid technological change.In this environment eLearning leaders must act within their
institutions as much more than technology managers and assume the prime role of helping their
institutions understand the opportunities that eLearning presents for faculty, for students, and for
client organizations in the community. They need to prepare to participate in policy development
around these opportunities. They must understand the multiple dimensions of practice in the
field—operations, administration, and working within the complex culture of a higher education
institution—while also functioning as scholars of the field who can bring the best ideas from other
institutions to help shape policy around eLearning.The second edition builds on the success of the
first edition and presents both the collective expertise of veterans who have pioneered the field for
20 years, and of a rising generation of eLearning leaders that are transforming online programs at
their own institutions, to address these challenges.This edition has been updated and expanded to
reflect the increasing complexity of the field with seven new chapters and the revision of eight
chapters that appeared in the first edition. New and updated topics include:-The evolving role of the
chief online learning officer-Issues of diversity as more women and minorities enter leadership roles
in the field-The increasing role of learning analytics and data-based decisions-The potential tensions
involved in cohort-based versus individualized instruction-The increasing need for faculty



professional development-The affordances of cloud computing, adaptive learning, artificial
intelligence, the internet of things, and mobile learning to the field-The open educational resources
movement and the implications for institutional policy and practice-The challenges of an increasingly
complex competitive environment-AccessibilityThere are few comparable positions in higher
education than that of eLearning leaders who work across multiple academic and support units and
whose work fundamentally affects the institution as a whole. This volume is written for them.

crm software higher education: Administratively Adrift Scott A. Bass, 2022-06-09 An
innovative analysis of the residential university's structure, culture, and functions, and their impact
on student well-being and success.

crm software higher education: Institutes of Higher Education (IHE) and Workforce
Collaboration for Digital Literacy Nelms, Amanda, 2025-04-17 Technology is an ever-evolving topic
at the forefront of conversations in education. For example, the use of artificial intelligence (AI) has
highlighted the need for further discussion on its use in advanced learning. Within institutes of
higher education (IHEs), students prepare for digital literacy and ever-changing technology tools.
Due to the nature of this technological evolution, IHEs and future employers often work quickly.
Further exploration may assist in collaborations and partnerships that streamline and strengthen the
work related to increasing digital literacy. Institutes of Higher Education (IHE) and Workforce
Collaboration for Digital Literacy explores methodologies and strategies that highlight the
collaboration between IHEs and the workforce. It highlights cutting-edge research on silo removal
between IHEs and future employers pertaining to technology integration. Covering topics such as
educational silos, technology access, and university libraries, this book is an excellent resource for
educators, business owners, researchers, scholars, academicians, and more.

crm software higher education: Fake Degrees and Fraudulent Credentials in Higher
Education Sarah Elaine Eaton, Jamie J. Carmichael, Helen Pethrick, 2023-01-10 This book addresses
an important topic in higher education: credential fraud. This includes, but is not limited to, fake
degrees, diploma mills, admissions fraud, and cheating on standardized admissions tests. The book
directly addresses fake and fraudulent credentials in higher education. It explores transcript
tampering and fraud in varsity athletics and discusses lazy practices in the higher education hiring
processes that open the door for professors without proper credentials to get jobs in post-secondary
institutions. The book also discusses how technology is being used to stop the proliferation of fake
and fraudulent credentials in a variety of ways, including blockchain technology.

crm software higher education: A Beginner’s Guide to Learning Analytics Srinivasa K G,
Muralidhar Kurni, 2021-04-19 This book A Beginner’s Guide to Learning Analytics is designed to
meet modern educational trends’ needs. It is addressed to readers who have no prior knowledge of
learning analytics and functions as an introductory text to learning analytics for those who want to
do more with evaluation/assessment in their organizations. The book is useful to all who need to
evaluate their learning and teaching strategies. It aims to bring greater efficiency and deeper
engagement to individual students, learning communities, and educators. Covered here are the key
concepts linked to learning analytics for researchers and practitioners interested in learning
analytics. This book helps those who want to apply analytics to learning and development programs
and helps educational institutions to identify learners who require support and provide a more
personalized learning experience. Like chapters show diverse uses of learning analytics to enhance
student and faculty performance. It presents a coherent framework for the effective translation of
learning analytics research for educational practice to its practical application in different
educational domains. This book provides educators and researchers with the tools and frameworks
to effectively make sense of and use data and analytics in their everyday practice. This book will be a
valuable addition to researchers’ bookshelves.

crm software higher education: Australasian Conference on Information Systems 2018
Australasian Conference on Information Systems, 2018-01-01 Databases; Software development;
Computer programming; Business applications; Computer networking and communications;
Operating systems; Telecommunications; Communications engineering.



crm software higher education: Handbook of Research on Competency-Based Education in
University Settings Rasmussen, Karen, Northrup, Pamela, Colson, Robin, 2016-10-04 The majority of
adult learners are looking to attain their desired academic credentials within the shortest amount of
time possible. By implementing competency-based programs, learners are accelerated through their
designed program or course. The Handbook of Research on Competency-Based Education in
University Settings is a pivotal reference source for the latest academic research on the use of
competency-based testing in higher education institutions. Focusing on innovative practices,
strategies, and real-world scenarios, this book is ideally designed for educators, students,
administrators, professionals, and academics interested in emerging developments for
competency-based education initiatives.

crm software higher education: Enterprise Resource Planning Models for the Education
Sector: Applications and Methodologies Patel, Kanubhai K., 2012-10-31 Even as enterprise resource
planning (ERP) continues to play a strategic role in an education sector, educational institutions and
universities are facing many challenges in creating strong ERP applications and methods to achieve
the expectations of academia. Enterprise Resource Planning Models for the Education Sector:
Applications and Methodologies is a comprehensive collection of research which highlights the
increasing demand for insight into the challenges faced by educational institutions on the design and
development of enterprise resource planning applications. This book is composed of content from
management and engineering students, professionals and researchers in the education fields.

crm software higher education: Proceedings of the International Conference on
Business, Management, Accounting and Sustainable Economy (ICBMASE 2023) Ahmad
Farabi, Sharifah Nabilah Syed Salleh, Qurroh Ayuniyyah, Nawalin Nazah, 2024-05-01 This is an open
access book.This event is organized by PT. Orca Industri Akademi as main host in collaboration with
several universities from Indonesia and overseas. The event will be held with presentations delivered
by researchers from the international communities, including presentations from keynote speakers
and scientific parallel session presentations. The conference will adopt a hybrid conference, with
online and offline presentation will be delivered. Furthermore, this event will be providing
opportunity for the delegates to meet, interact and exchange new ideas in the various areas of
business, management, finance, accounting and economy in wider perspectives. Moreover,
ICBMASE 2023 aims in proclaim knowledge and share new ideas amongst the professionals,
industrialists and students to share their research experiences, research findings and indulge in
interactive discussions and special sessions at the event.

crm software higher education: Softwar Matthew Symonds, 2013-04-30 In a business where
great risks, huge fortunes, and even bigger egos are common, Larry Ellison stands out as one of the
most outspoken, driven, and daring leaders of the software industry. The company he cofounded and
runs, Oracle, is the number one business software company: perhaps even more than Microsoft's,
Oracle's products are essential to today's networked world. But Oracle is as controversial as it is
influential, as feared as it is revered, thanks in large part to Larry Ellison. Though Oracle is one of
the world's most valuable and profitable companies, Ellison is not afraid to suddenly change course
and reinvent Oracle in the pursuit of new and ever more ambitious goals. Softwar examines the
results of these shifts in strategy and the forces that drive Ellison relentlessly on. In Softwar,
journalist Matthew Symonds gives readers an exclusive and intimate insight into both Oracle and the
man who made it and runs it. As well as relating the story of Oracle's often bumpy path to industry
dominance, Symonds deals with the private side of Ellison's life. From Ellison's troubled upbringing
by adoptive parents and his lifelong search for emotional security to the challenges and
opportunities that have come with unimaginable wealth, Softwar gets inside the skin of a fascinating
and complicated human being. With unlimited insider access granted by Ellison himself, Symonds
captures the intensity and, some would say, the recklessness that have made Ellison a legend. The
result of more than a hundred hours of interviews and many months spent with Ellison, Softwar is
the most complete portrait undertaken of the man and his empire -- a unique and gripping account
of both the way the computing industry really works and an extraordinary life. Despite his closeness



to Ellison, Matthew Symonds is a candid and at times highly critical observer. And in perhaps the
book's most unusual feature, Ellison responds to Symonds's portrayal in the form of a running
footnoted commentary. The result is one of the most fascinating business stories of all time.

crm software higher education: Marketing of High-technology Products and
Innovations Jakki J. Mohr, Sanjit Sengupta, Stanley F. Slater, 2010 This title provides a thorugh
overview of the issues high-tech marketers must address, and provides a balance between
conceptual discussions and examples; small and big business; products and services; and consumer
and business-to-business marketing contexts.

crm software higher education: Business Information Systems: Concepts, Methodologies,
Tools and Applications Management Association, Information Resources, 2010-06-30 Business
Information Systems: Concepts, Methodologies, Tools and Applications offers a complete view of
current business information systems within organizations and the advancements that technology
has provided to the business community. This four-volume reference uncovers how technological
advancements have revolutionized financial transactions, management infrastructure, and
knowledge workers.
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