
four levels of communication

four levels of communication represent a foundational concept in
understanding how humans interact and convey information. These levels
categorize the complexity and depth of communication, ranging from
superficial exchanges to deeply personal interactions. Recognizing these four
levels helps in improving interpersonal relationships, enhancing professional
communication, and developing effective messaging strategies. This article
explores each level in detail, explaining their characteristics,
significance, and common contexts where they occur. Additionally, practical
examples and tips are provided to better navigate these communication stages
in everyday life and organizational settings. Understanding the four levels
of communication is essential for anyone aiming to master the art of dialogue
and connection.

Understanding the Four Levels of Communication

Level One: Cliché Communication

Level Two: Reporting Facts

Level Three: Personal Ideas and Judgments

Level Four: Peak Communication

Understanding the Four Levels of Communication
The concept of the four levels of communication was popularized by
communication expert Schutz and later expanded in various interpersonal
communication theories. These levels describe the progression of
communication from impersonal and routine to deeply personal and meaningful.
By categorizing communication into levels, individuals can better analyze the
intent, depth, and emotional content behind interactions. The levels also
reveal how trust and intimacy evolve in conversations. Each level has
distinct characteristics, functions, and typical usage scenarios, which will
be examined in the sections below.

Level One: Cliché Communication

Definition and Characteristics
Level one communication is the most superficial form of interaction, often
consisting of routine greetings, small talk, and socially expected exchanges.



The content is predictable, non-personal, and usually involves clichés or
conventional expressions. Examples include phrases like "How are you?" or
"Nice weather today." This level serves as a social lubricant, helping to
establish a comfortable atmosphere without revealing personal thoughts or
feelings.

Purpose and Contexts
Cliché communication is essential in initial encounters and casual
interactions where deep emotional engagement is neither expected nor
appropriate. It facilitates politeness, social norms, and quick exchanges of
pleasantries. This level is common in public settings, workplaces, and among
acquaintances where maintaining a neutral tone is preferred.

Examples of Level One Communication

Greetings such as "Hello" or "Good morning."

Comments about the weather or environment.

Simple acknowledgments like "See you later."

Polite expressions such as "Thank you" or "Excuse me."

Level Two: Reporting Facts

Definition and Characteristics
The second level of communication involves sharing factual information and
observations without expressing personal emotions or opinions. It is
objective and centers around data, events, or experiences that can be
verified. At this level, communication is more substantive than clichés but
remains detached from personal judgment or emotional involvement.

Importance in Daily Communication
Reporting facts is crucial in professional environments, educational
settings, and situations that require clarity and accuracy. It serves as the
foundation for informed decision-making and prevents misunderstandings by
focusing on verifiable information.



Examples of Level Two Communication

Describing what happened during a meeting or event.

Providing updates on project status or deadlines.

Sharing observable data such as measurements or statistics.

Reporting news or factual observations in conversations.

Level Three: Personal Ideas and Judgments

Definition and Characteristics
At the third level, communication becomes more personal and subjective.
Individuals express their opinions, beliefs, interpretations, and
evaluations. This level involves sharing thoughts that reflect personal
values and emotions, moving beyond mere facts to include individual
perspectives.

Role in Building Relationships
Expressing personal ideas and judgments fosters deeper connections and mutual
understanding. It encourages dialogue, debate, and empathy by allowing
individuals to know each other’s viewpoints. This level can strengthen trust
and rapport when handled respectfully.

Examples of Level Three Communication

Sharing opinions about a movie or book.

Discussing personal preferences or dislikes.

Evaluating situations or decisions based on personal criteria.

Expressing thoughts about social or political issues.



Level Four: Peak Communication

Definition and Characteristics
Peak communication represents the highest and most intimate level of
interaction, where individuals share their deepest feelings, fears, hopes,
and vulnerabilities. This level requires a high degree of trust and openness,
often leading to emotional bonding and genuine understanding. It transcends
mere words to encompass empathy, authenticity, and mutual respect.

Significance in Personal and Professional Settings
Achieving peak communication is vital in close relationships such as family,
friendships, and mentorships. In professional contexts, it can enhance team
cohesion, leadership effectiveness, and conflict resolution by fostering an
environment of psychological safety and transparency.

Examples of Level Four Communication

Confiding in someone about personal struggles or fears.

Sharing heartfelt appreciation or forgiveness.

Discussing dreams, aspirations, and life goals.

Engaging in deep, meaningful conversations about values and identity.

Frequently Asked Questions

What are the four levels of communication?
The four levels of communication are intrapersonal, interpersonal, group, and
public communication.

What is intrapersonal communication?
Intrapersonal communication is the communication that occurs within an
individual, involving self-talk, reflection, and internal processing of
thoughts and emotions.



How does interpersonal communication differ from
group communication?
Interpersonal communication occurs between two people, focusing on direct,
personal interaction, while group communication involves communication among
three or more people working towards a common goal.

Why is understanding the four levels of
communication important?
Understanding the four levels helps individuals adapt their communication
style to different contexts, improving clarity, effectiveness, and
relationships in both personal and professional settings.

Can communication levels overlap in real-life
situations?
Yes, communication levels often overlap; for example, a person may engage in
intrapersonal communication while preparing to speak in a group setting or
during interpersonal conversations within a team.

How can mastering the four levels of communication
enhance leadership skills?
Mastering the four levels enables leaders to communicate effectively with
themselves, individuals, groups, and larger audiences, fostering better
decision-making, motivation, and conflict resolution.

Additional Resources
1. “The Four Levels of Communication: Mastering Connection”
This book explores the foundational four levels of communication—surface,
factual, emotional, and intuitive. It guides readers on how to identify and
navigate each level effectively to build deeper understanding and stronger
relationships. Practical exercises and real-life examples help enhance
interpersonal skills across personal and professional contexts.

2. “Deep Talk: Unlocking the Emotional Level of Communication”
Focusing on the emotional level of communication, this book delves into how
emotions influence our conversations and connections. It offers strategies
for recognizing emotional cues and responding empathetically to foster trust
and intimacy. Readers learn to move beyond superficial talk to create
meaningful dialogue.

3. “Communicating with Clarity: Mastering the Factual Level”
This guide emphasizes the importance of clear and accurate information
exchange at the factual level of communication. It covers techniques for



organizing thoughts, presenting facts, and avoiding misunderstandings. Ideal
for professionals and students alike, it enhances precision in both written
and verbal communication.

4. “Surface Talk to Soul Talk: Navigating the Four Levels of Communication”
This comprehensive book maps out the journey from surface-level chatter to
soul-deep conversations. It explains how each communication level serves a
distinct purpose and how shifting between them can strengthen relationships.
Readers are encouraged to become more mindful communicators through practical
tips and reflective exercises.

5. “Intuitive Communication: Harnessing the Fourth Level for Connection”
Exploring the often-overlooked intuitive level, this book reveals how non-
verbal cues, gut feelings, and subconscious signals shape our interactions.
It teaches readers to trust and interpret intuition to enhance understanding
and empathy. Through case studies and mindfulness practices, it encourages a
holistic approach to communication.

6. “The Art of Active Listening Across Communication Levels”
Active listening is crucial at every communication level, and this book
breaks down how to listen effectively from surface details to emotional
undertones. It includes techniques for staying present, asking the right
questions, and validating others’ experiences. The book helps improve both
personal relationships and professional collaborations.

7. “Bridging the Gap: Effective Communication in Multilevel Contexts”
This title addresses challenges that arise when communication occurs across
different levels simultaneously. It offers frameworks for recognizing which
level is dominant and adapting messages accordingly. Readers learn to bridge
gaps in understanding, whether in multicultural teams or diverse social
settings.

8. “Communicating with Emotional Intelligence: Beyond Words”
Linking communication levels with emotional intelligence, this book
highlights how self-awareness and empathy enhance dialogue. It provides tools
to manage emotions and interpret others’ feelings at the emotional
communication level. The content supports leaders, educators, and anyone
seeking to foster positive interactions.

9. “From Small Talk to Meaningful Talk: Elevating Everyday Communication”
This book invites readers to transform everyday conversations by recognizing
and utilizing the four levels of communication. It encourages moving beyond
routine exchanges to connect on deeper emotional and intuitive levels.
Practical advice and reflection prompts empower readers to create more
authentic and impactful interactions.
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hybrid, fundamental, and introduction courses in speech communications, Creating Communication
is a brief, practical, and student-friendly introduction to the discipline with a unique theme: Students
are artists, using their words and behaviors to create something new and exciting in their lives and
in the lives of others. Designed for skills-based courses, Creating Communication provides students
with the basic communication skills necessary to improve their public-speaking, group, interpersonal
intercultural, leadership, and interviewing communication. The book helps students develop a
greater understanding of the importance of communication skills and motivates them to learn more
about communication studies. Thorough yet concise, Creating Communication covers a full range of
topics in a clear, organized, and engaging way. In his distinctive conversational tone, Fujishin
encourages students to implement powerful changes in the way they communicate with others,
empowering them to create more productive and meaningful lives as artists of communication.
  four levels of communication: Creating Effective Groups Randy Fujishin, 2007 The second
edition of Creative Effective Groups provides an introduction to the study of small group
communication, including the areas of group decision making, group problem solving, group
dynamics, leadership, and team building. This practical book gives students the fundamental
knowledge and skills necessary to communicate more effectively and interact more productively in
the small group setting. This updated edition of Creating Effective Groups contains new sections on
reducing speaking anxiety, increasing intercultural understanding - including the S.O.A.R. technique
for intercultural awareness - and more. The book also presents new end-of-chapter exercises.--BOOK
JACKET.
  four levels of communication: The Art of Communication Randy Fujishin, 2022-07-22 This
dynamic, skills-based introduction to personal communication provides students with the keys to
improving their personal, academic, and professional lives through the power of human interaction
and expression. The fourth edition includes new content on virtual communication scenarios,
inclusive language, conflict resolution, and leadership development. With a distinctively encouraging
and conversational approach, Fujishin explains the basic communication skills necessary for
numerous contexts—including public speaking, small group, interpersonal, intercultural, leadership,
interviewing, and technology-based communication.
  four levels of communication: Natural Bridges in Interpersonal Communication Randy
Fujishin, 2024-02-29 With a particularly student-friendly and engaging style, this third edition gives
readers the fundamental tools necessary to e□ffectively communicate in interpersonal interactions.
Natural Bridges in Interpersonal Communication, Third Edition, is a concise and practical book that
introduces students to the basic concepts and skills of interpersonal communication in both
face-to-face and online interactions in personal and professional settings. Each chapter features
human interest stories and review exercises to help students better understand the concepts
covered. This edition continues its expanded coverage of foundational research and devotes
additional space to discussions of cultural safety, race and ethnicity, issues of mental health, and
technology and social media. This textbook is designed for communication studies, business, and
career and trade courses in interpersonal communication and communication skills at the
community college and four-year university levels. Online instructor materials that accompany the
book include an instructor’s manual, sample exams, and a sample class schedule. They are available
at www.routledge.com/9781032355054.
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Communication, 4 Volume Set Craig Scott, Laurie Lewis, 2017-03-06 The International Encyclopedia
of Organizational Communication offers a comprehensive collection of entries contributed by
international experts on the origin, evolution, and current state of knowledge of all facets of
contemporary organizational communication. Represents the definitive international reference
resource on a topic of increasing relevance, in a new series of sub-disciplinary international
encyclopedias Examines organization communication across a range of contexts, including NGOs,
global corporations, community cooperatives, profit and non-profit organizations, formal and
informal collectives, virtual work, and more Features topics ranging from leader-follower
communication, negotiation and bargaining and organizational culture to the appropriation of
communication technologies, emergence of inter-organizational networks, and hidden forms of work
and organization Offers an unprecedented level of authority and diverse perspectives, with
contributions from leading international experts in their associated fields Part of The Wiley
Blackwell-ICA International Encyclopedias of Communication series, published in conjunction with
the International Communication Association. Online version available at Wiley Online Library
Awarded 2017 Best Edited Book award by the Organizational Communication Division, National
Communication Association
  four levels of communication: The SAGE Handbook of Interpersonal Communication
Mark L. Knapp, John A. Daly, 2011-08-26 The revised Fourth Edition of The SAGE Handbook of
Interpersonal Communication delivers a clear, comprehensive, and exciting overview of the field of
interpersonal communication. It offers graduate students and faculty an important, state-of-the-art
reference work in which well-known experts summarize theory and current research. The editors
also explore key issues in the field, including personal relationships, computer-mediated
communication, language, personality, skills, nonverbal communication, and communication across
a person′s life span. This updated handbook covers a wide range of established and emerging topics,
including: Biological and Physiological Processes Qualitative and Quantitative Methods for Studying
Interpersonal Communication Interpersonal Communication in Work, Family, Intercultural, and
Health Contexts Supportive and Divisive Transactions Social Networks Editors Mark L. Knapp and
John A. Daly have significantly contributed to the field of interpersonal communication with this
important reference work—a must-have for students and scholars.
  four levels of communication: Saunders Medical Office Management Alice Anne Andress,
2013-08-09 With proven techniques and professional insight, this one-of-a-kind resource is your
complete guide to ensuring both effective patient care and sound business practices in the medical
facility. From the front office to financial management, each detailed chapter addresses the
interpersonal and administrative concerns you'll face in the management of a medical office,
accompanied by realistic forms, letters, and procedural policies that help you prepare for on-the-job
success. This new edition keeps you up to date on emerging developments in billing and coding,
documentation, ethical and legal issues, and technological advances to help you keep your medical
office at the forefront of the competitive health care field. - Manager's Alert boxes detail measures to
help you avoid complications and prevent potential emergencies. - From the Expert's Notebook
boxes help you build daily decision-making skills with helpful tips, suggestions, and insights drawn
from real-world practice. - Exercises at the end of each chapter reinforce concepts and help you
assess your understanding. - Detailed appendices provide fast, easy access to commonly used
abbreviations and symbols, Medicare information, helpful websites, and answers to the
end-o-f-chapter exercises, as well as a sample procedure and policy manual to guide you in
developing your own practices. - Written Communication chapter helps you ensure proper
communication and documentation in the health care facility. - Updated content in the Medical
Record chapter familiarizes you with the latest information on the electronic medical record. - The
updated Billing, Coding, and Collections chapter keeps you up to date with the latest coding and
insurance forms (CMS 1500). - Coverage of current legal and ethical issues and emerging
technology in the medical office keep you apprised of recent developments.
  four levels of communication: Communicating Protected Areas Denise Hamú, Elisabeth



Auchincloss, Wendy Goldstein, 2004 Protected areas operate within complex ecological and social
systems, presenting challenges that cannot be resolved by technical solution alone. Achieving the
management objectives of protected areas requires a social approach in which strategic
communication is a key instrument. This publication explores the often underestimated potential of
communication, sharing valuable experiences from protected areas across the world, drawing on
papers presented at the Vth IUCN World Parks Congress, 2003 and others.
  four levels of communication: Issues in Agent Communication Frank Dignum, Mark
Greaves, 2006-12-31 A first attempt to develop a standardized agent communication language (ACL)
resulted in KQML, probably the most widely used such language. However, a lot of technical work
remains to be done. Even worse, so far, there seems to be little consensus on the basics of agent
communication and there is no clear understanding of the semantics of individual speech acts or
even of the basic concepts that should be used to define the semantics. This book documents two
workshops on communication in MAS held in 1999, one on Specifying and Implementing
Conversation Policies (SICP) and the other in Agent Communication Languages and presents the
current state of the art of research in the field. A detailed introductory overview by the volume
editors highlights a number of issues that play an important role in agent communication.
  four levels of communication: The SAGE Handbook of Political Communication Holli A
Semetko, Margaret Scammell, 2012-04-03 This authoritative and comprehensive survey of political
communication draws together a team of the world′s leading scholars to provide a state-of-the-art
review that sets the agenda for future study. It is divided into five sections: Part One: explores the
macro-level influences on political communication such as the media industry, new media,
technology, and political systems Part Two: takes a grassroots perspective of the influences of social
networks - real and online - on political communication Part Three: discusses methodological
advances in political communication research Part Four: focuses on power and how it is
conceptualized in political communication Part Five: provides an international, regional, and
comparative understanding of political communication in its various contexts The SAGE Handbook
of Political Communication is an essential benchmark publication for advanced students, researchers
and practitioners in the fields of politics, media and communication, sociology and research
methods.
  four levels of communication: Strategic Communication Jesper Falkheimer, Mats Heide,
2022-08-17 This textbook provides an overview of the core concepts, theories and methods in
strategic communication, using examples from research and experiences from practice. Strategic
Communication begins by explaining the fundamental concepts related to communication,
organizations and strategy, and then explores the communication processes within leadership,
reputation, crisis and change. The authors work to present a framework for the future, underpinned
by the concept of Communicative Organizations. The content of this 2nd edition has been fully
updated to incorporate the latest research and practice examples, including a new chapter on ‘The
Future of Strategic Communication’. The new edition also features enhanced pedagogical features to
aid learning, such as key takeaways, and new international case studies and examples throughout.
After reading the book the student or reader will be able to define and reflect upon strategic
communication as an academic field and professional practice, describe relevant theories and apply
these to communication problems. It is primarily aimed towards Undergraduate students studying
Strategic Communication, Corporate Communications, Public Relations and Marketing, as well as
reflective practitioners looking to gain a more thorough and applied introduction to the field.
  four levels of communication: Coaching With NLP For Dummies Kate Burton, 2011-04-25
How to become an NLP practitioner?or supercharge your coaching skills with NLP One of the most
popular methods for helping people achieve their life aspirations?Neuro-Linguistic Programmming,
or NLP, holds the key to remaking one's future. NLP encourages users to re-create the thought
patterns common to those who excel, a process that helps gradually weed out negative or habitual
thinking. Using the key elements of NLP?developing a coaching relationship, shedding light on
patterns, managing emotional states, and shaping an agenda for change?this practical, inspiring



guide offers the tools for helping your clients upgrade the quality of their personal or professional
lives. Reveals ten powerful coaching questions, ten traps to avoid in coaching, and ten ways to
enhance your coaching skills Offers tips on laying the foundation for success and quick win sessions
Insights on how to tap into passion and purpose?and making goals come alive Methods for coaching
yourself or your team and coaching through conflict Other books by Burton: NLP For Dummies, NLP
Workbook For Dummies, and Building Self-Confidence For Dummies Ideal for those working towards
becoming an NLP practitioner or master coach, Coaching with NLP For Dummies is a guidebook to
life transformation?for both client and practitioner.
  four levels of communication: Communication before Speech Judith Coupe O'Kane, Juliet
Goldbart, 2016-01-08 First published in 1998. This is the second edition ‘Communication Before
Speech ‘and reflects the new developments in the fields of language acquisition and learning
disabilities. Pragmatics, the functional use of communication, has become central to much
communicative intervention. Resettlement of people with learning disabilities into the community
has been associated with an increased interest in work with adults, particularly those with behaviour
that challenges services.
  four levels of communication: The SAGE Encyclopedia of Communication Research Methods
Mike Allen, 2017-04-11 Communication research is evolving and changing in a world of online
journals, open-access, and new ways of obtaining data and conducting experiments via the Internet.
Although there are generic encyclopedias describing basic social science research methodologies in
general, until now there has been no comprehensive A-to-Z reference work exploring methods
specific to communication and media studies. Our entries, authored by key figures in the field, focus
on special considerations when applied specifically to communication research, accompanied by
engaging examples from the literature of communication, journalism, and media studies. Entries
cover every step of the research process, from the creative development of research topics and
questions to literature reviews, selection of best methods (whether quantitative, qualitative, or
mixed) for analyzing research results and publishing research findings, whether in traditional media
or via new media outlets. In addition to expected entries covering the basics of theories and methods
traditionally used in communication research, other entries discuss important trends influencing the
future of that research, including contemporary practical issues students will face in communication
professions, the influences of globalization on research, use of new recording technologies in
fieldwork, and the challenges and opportunities related to studying online multi-media
environments. Email, texting, cellphone video, and blogging are shown not only as topics of research
but also as means of collecting and analyzing data. Still other entries delve into considerations of
accountability, copyright, confidentiality, data ownership and security, privacy, and other aspects of
conducting an ethical research program. Features: 652 signed entries are contained in an
authoritative work spanning four volumes available in choice of electronic or print formats. Although
organized A-to-Z, front matter includes a Reader’s Guide grouping entries thematically to help
students interested in a specific aspect of communication research to more easily locate directly
related entries. Back matter includes a Chronology of the development of the field of communication
research; a Resource Guide to classic books, journals, and associations; a Glossary introducing the
terminology of the field; and a detailed Index. Entries conclude with References/Further Readings
and Cross-References to related entries to guide students further in their research journeys. The
Index, Reader’s Guide themes, and Cross-References combine to provide robust search-and-browse
in the e-version.
  four levels of communication: Innovative Concepts for Agent-Based Systems Walt
Truszkowski, Chris Rouff, Mike Hinchey, 2003-10-21 This collection represents the proceedings of
the 1st GSFC/JPL Workshop on Radical Agent Concepts (WRAC), which was held on 16–18 January,
2002 at the Science Applications International Corporation (SAIC) Conference Center in McLean,
VA, USA. Over the past few years, agent technologyhas emerged as a powerful force in computing.
Agent technology may well form the foundation for the next gen- ation of computing systems. New
and innovative agent concepts and techniques may bring further developments to this exploding



area of research. Such work is often strongly inspired by theoretical or empirical studies of human
behavior, social intelligence, psychology, arts, biology, computer science and philosophy.
Thisworkshopaimedatbringingtogether,inaninterdisciplinaryevent,or- inal thinkers, practitioners and
academics with an interest in radical (very - novative) concepts for agent-based systems. The
workshop provided a forum to present the latest research?ndings in many aspects of agent
technology. The - ganizers welcomed participation by those working in agent architectures, agent
communities, agent communications, agent modeling, agent applications and other agent-related
areas. We were particularly seeking papers on novel and - novative ideas, pushing the envelope of
current agent technology. Contributions without a prototype or working system, i.e., purely
conceptual contributions, were welcomed, and ”out-of-the-box” thinkers were especially encouraged
to participate. The workshop was structured so as to allow the participants adequate time for
discussion and interaction, to exchange ideas and re?ect on the motivations, scienti?c grounds and
practical consequences of the concepts presented.
  four levels of communication: Workplace Communication for the 21st Century Jason S.
Wrench Ph.D., 2013-01-09 Written in clear, non-technical language, this book explains how
employees and employers can maximize internal and external organizational communication—for
both personal benefit and to the entity as a whole. Workplace Communication for the 21st Century:
Tools and Strategies That Impact the Bottom Line explains and simplifies what organizational
communication scholars have learned, presenting this knowledge so that it can be easily applied to
generate tangible benefits to employees and employers as they face everyday challenges in the real
world. This two-volume work discusses internal organizational and external organizational
communication separately, first explaining how communication functions within the confines of a
modern organization, then addressing how organizations interact with various stakeholders, such as
customers, clients, and regulatory agencies. The expert contributors provide a thorough and
insightful view on organizational communication and supply a range of strategies that will be useful
to practitioners and academics alike.
  four levels of communication: Introduction to Communication G. M. Du Plooy, 1995-11-30
This publication aims to introduce undergraduate students to the research practices of
communication science, with the emphasis on fundamental and basic research.
  four levels of communication: Communication Development Profile Charlotte Child,
2017-04-28 This practical resource provides a simple, shared framework to help speech & language
therapists work more effectively with the families, carers and teachers of children with severe and
profound learning disabilities. The profile immediately improves the way therapists support and
advise teachers and families, and consequently results in a more united and holistic approach
towards the child's development. It provides a clear descriptive breakdown of five key areas of
language and communication development from birth to the development and use of grammatical
sentences. Areas are: attention; comprehension (what the child understands); expression (how the
child communicates); sound system; and, use of communication (what and why the child
communicates). It creates an individual and visual representation of the child's development across
each of these key areas, facilitating joint discussion and identification of the skills most needing
support. It enables information from therapists' assessments and parents' or teachers' informal
observations and experiences to be combined creating a more equal and share view of the child's
skills in their everyday life. It links to the P-Levels, expanding on the descriptions of the skills
expected at each stage and focusing on the core developmental changes expected at each level,
therefore providing an invaluable joint resource for teachers and speech & language therapists to
use together. It establishes the communicative phase that the child is working within, therefore
enabling the most appropriate style of speech and language therapy intervention to be identified,
based on the child's developmental learning style and needs. It results in a reduction in
dissatisfaction and misunderstandings when identifying targets and setting activities with both
teachers and families, and in agreeing speech & language therapy provision. This profile is an
essential tool for all therapists working with children with learning disabilities. It improves



multi-disciplinary assessments; enables parents to have an informed and genuine role; makes target
setting in educational settings directly relevant to the curriculum; expands on the P-Levels and
better describes them; and, enables the therapist to explain their thought processes, which all lead
to better goal-setting and a cohesive communication development strategy for the child.
  four levels of communication: Communication and Management at Work T. Klikauer,
2007-04-11 Uniquely, this book positions communication inside the historic development of work
and management and shows how this development has led to the instrumental use of
communication, informed by the distinction between those who manage and those who are managed
and directed towards the control and system integration of the workers.
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