
ideas for a marketing project

ideas for a marketing project are essential for students, professionals, and
businesses looking to enhance their marketing strategies and gain practical
experience. Developing innovative and effective marketing projects can help
demonstrate a deep understanding of market trends, consumer behavior, and
promotional techniques. This article provides a comprehensive guide to
selecting and executing diverse ideas for a marketing project that can cater
to various industries and objectives. From digital marketing campaigns to
consumer research initiatives, these project ideas are designed to optimize
learning and real-world application. Additionally, the content covers
strategic planning, implementation steps, and evaluation methods to ensure
successful marketing outcomes. The following sections outline a variety of
marketing project ideas that encompass creative, analytical, and strategic
dimensions, along with tips on how to approach each idea effectively.

Digital Marketing Campaigns

Market Research and Consumer Behavior Analysis

Brand Development and Positioning

Social Media Marketing Projects

Content Marketing Strategies

Email Marketing and Automation

Event Marketing and Experiential Campaigns

Digital Marketing Campaigns

Digital marketing campaigns are among the most popular and impactful ideas
for a marketing project. These campaigns leverage online platforms to promote
products or services, targeting specific audiences with precision.

Search Engine Optimization (SEO) Project

An SEO project involves optimizing a website or web page to improve its
visibility on search engine results pages. This type of project includes
keyword research, on-page optimization, link building, and content strategy
development. The goal is to increase organic traffic and improve search
rankings.

Pay-Per-Click (PPC) Advertising

PPC advertising projects focus on creating, managing, and analyzing paid
campaigns on platforms like Google Ads or Bing Ads. Key elements include
keyword bidding, ad copywriting, budget allocation, and performance tracking
to maximize return on investment.



Influencer Marketing Campaign

Influencer marketing projects involve collaborating with social media
influencers to promote a brand's products or services. This project includes
identifying suitable influencers, negotiating partnerships, and measuring
campaign impact on brand awareness and sales.

Market Research and Consumer Behavior Analysis

Market research projects are crucial for understanding target audiences and
market dynamics. These projects gather and analyze data to inform marketing
strategies and decision-making processes.

Customer Satisfaction Survey

Conducting a customer satisfaction survey helps evaluate how well a product
or service meets consumer expectations. This project entails designing
questionnaires, collecting responses, and analyzing feedback to identify
areas for improvement.

Competitor Analysis

A competitor analysis project investigates the strengths and weaknesses of
key players in the market. This involves examining competitors’ marketing
strategies, product offerings, pricing, and customer reviews to identify
opportunities and threats.

Consumer Behavior Study

This project explores the purchasing habits, preferences, and motivations of
a specific consumer segment. It employs qualitative and quantitative research
methods to gather insights that shape targeted marketing efforts.

Brand Development and Positioning

Brand development projects focus on creating and enhancing a brand's identity
to differentiate it in a competitive marketplace. Effective positioning
communicates the brand’s value proposition clearly to the target market.

Logo and Visual Identity Design

Designing a logo and visual identity is a critical part of brand development.
This project involves creating a cohesive set of design elements that
represent the brand’s personality and appeal to its audience.



Brand Positioning Strategy

Developing a brand positioning strategy requires defining the unique
attributes and benefits of the brand. This project includes identifying
target market segments and crafting messaging that resonates with their needs
and desires.

Rebranding Project

A rebranding project entails updating or completely changing a brand’s image
to reflect new values, target audiences, or market conditions. It involves
strategic planning, creative design, and communication rollouts.

Social Media Marketing Projects

Social media marketing projects utilize platforms like Facebook, Instagram,
Twitter, and LinkedIn to engage audiences and build brand presence. These
projects are essential for tapping into the vast potential of social
networks.

Content Calendar Creation

Creating a content calendar helps organize and schedule social media posts to
maintain consistent engagement. This project requires planning themes, post
types, and timing aligned with marketing goals.

Social Media Analytics and Reporting

This project focuses on analyzing social media data to measure campaign
effectiveness. It includes tracking metrics such as reach, engagement,
conversion rates, and audience demographics to inform future strategies.

Social Media Advertising Campaign

Developing a paid social media advertising campaign involves selecting target
audiences, designing ad creatives, setting budgets, and monitoring
performance to drive traffic, leads, or sales.

Content Marketing Strategies

Content marketing projects revolve around creating valuable, relevant, and
consistent content to attract and retain a clearly defined audience. This
approach builds trust and encourages customer loyalty.

Blogging and Article Series

Launching a blog or article series provides ongoing educational or
informative content to engage readers. This project includes topic research,



writing, editing, and optimizing content for search engines.

Video Marketing Project

Video marketing projects involve producing videos to promote products,
explain features, or share customer testimonials. These projects require
scripting, filming, editing, and distributing videos across digital channels.

Podcast Creation

Creating a podcast as part of a content marketing strategy offers an audio
platform to discuss industry topics, interview experts, and build a loyal
listener base. This project covers content planning, recording, and
promotion.

Email Marketing and Automation

Email marketing projects focus on direct communication with prospects and
customers through personalized messages. Automation enhances efficiency by
sending timely and relevant emails based on user behavior.

Newsletter Campaign

A newsletter campaign involves regularly sending curated content, updates,
and promotions to a subscriber list. The project includes list segmentation,
template design, and performance analysis.

Drip Email Campaign

Drip campaigns automate a sequence of emails triggered by specific actions or
time intervals. This project requires mapping the customer journey, creating
targeted content, and setting up automation workflows.

Lead Nurturing Strategy

Lead nurturing projects aim to build relationships with potential customers
through personalized communication. This involves combining email marketing
with other channels to move leads through the sales funnel effectively.

Event Marketing and Experiential Campaigns

Event marketing projects create opportunities for direct interaction between
brands and consumers through live or virtual events. These projects enhance
brand experiences and generate leads.



Product Launch Event

Organizing a product launch event involves planning, promotion, and execution
to introduce a new product to the market. The project includes venue
selection, invitation management, and post-event follow-up.

Trade Show Participation

Participating in trade shows allows companies to showcase offerings and
network with industry professionals. This project covers booth design,
marketing collateral preparation, and lead capture strategies.

Experiential Marketing Campaign

An experiential marketing campaign engages consumers through interactive
experiences that evoke emotional connections with the brand. This project
requires creative concept development, logistics coordination, and impact
measurement.
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Frequently Asked Questions

What are some innovative ideas for a digital
marketing project?

Some innovative ideas for a digital marketing project include creating
interactive social media campaigns, leveraging influencer partnerships,
developing personalized email marketing strategies, utilizing AI-driven
chatbots for customer engagement, and implementing augmented reality
experiences.

How can I incorporate sustainability into my
marketing project ideas?

To incorporate sustainability, focus on promoting eco-friendly products,
highlight your brand's commitment to environmental responsibility, use
sustainable materials in packaging, create campaigns that encourage recycling
or reducing waste, and partner with green organizations for authenticity.

What are effective marketing project ideas for small
businesses?

Effective marketing ideas for small businesses include local community
engagement through events or sponsorships, social media contests to increase
brand awareness, creating valuable content like blogs or videos, offering
referral incentives, and optimizing Google My Business listings for better
local search visibility.

How can I use social media trends in my marketing
project ideas?

You can use social media trends by tapping into popular challenges, memes,
and hashtags relevant to your brand, utilizing short-form video content like
TikTok or Instagram Reels, collaborating with trending influencers, and
engaging audiences with live streams or interactive polls.

What are some budget-friendly marketing project ideas
for students?

Budget-friendly marketing ideas for students include creating content
marketing campaigns using free platforms, organizing virtual events or
webinars, leveraging social media to build a community, collaborating with
peers for cross-promotion, and using guerrilla marketing tactics like posters
or flash mobs.



Additional Resources
1. Contagious: How to Build Word of Mouth in the Digital Age
This book by Jonah Berger explores why certain ideas, products, or messages
become popular while others fail to gain traction. It delves into the
psychology behind sharing and word-of-mouth marketing, offering actionable
techniques to create contagious content. Marketers will find valuable
insights into crafting campaigns that naturally encourage customers to spread
the word.

2. Influence: The Psychology of Persuasion
Written by Robert B. Cialdini, this classic book uncovers the six principles
of influence that drive human behavior. It provides marketers with a deep
understanding of how to ethically persuade and motivate customers. The book
is filled with real-world examples and research-backed strategies to enhance
marketing effectiveness.

3. Made to Stick: Why Some Ideas Survive and Others Die
Chip Heath and Dan Heath reveal the elements that make ideas memorable and
impactful. Their SUCCESs framework (Simple, Unexpected, Concrete, Credible,
Emotional, Stories) guides marketers in designing messages that stick in the
minds of their audiences. This book is essential for anyone looking to
communicate ideas clearly and powerfully.

4. Building a StoryBrand: Clarify Your Message So Customers Will Listen
Donald Miller presents a seven-part storytelling framework to help brands
clarify their message and connect with customers. By positioning the customer
as the hero and the brand as the guide, marketers can create compelling
narratives that drive engagement. The book emphasizes simplicity and empathy
in marketing communications.

5. Blue Ocean Strategy: How to Create Uncontested Market Space and Make the
Competition Irrelevant
W. Chan Kim and Renée Mauborgne introduce a strategic approach to marketing
focused on innovation and differentiation. Instead of competing in crowded
markets, the book encourages finding or creating new market spaces ("blue
oceans"). Marketers will learn how to break away from competition and capture
new demand.

6. Hooked: How to Build Habit-Forming Products
Nir Eyal explains the psychology behind habit formation and how companies can
design products that keep customers coming back. The book outlines the Hook
Model, a four-step process that encourages user engagement through triggers,
actions, rewards, and investments. This is particularly useful for marketers
involved in product development and customer retention.

7. Permission Marketing: Turning Strangers into Friends and Friends into
Customers
Seth Godin argues for a marketing approach based on gaining customer consent
and building long-term relationships. The book contrasts traditional
interruptive advertising with permission-based strategies that respect
consumer attention. Marketers will find guidance on creating personalized,
trust-building campaigns.

8. Marketing 4.0: Moving from Traditional to Digital
Philip Kotler, Hermawan Kartajaya, and Iwan Setiawan explore the integration
of online and offline marketing in the digital age. The book offers insights
into customer behavior, digital engagement, and the evolving marketing
funnel. It’s a valuable resource for marketers seeking to adapt strategies



for modern consumers.

9. Made to Market: Practical Ideas for Launching and Growing Your Brand
This book provides hands-on advice and creative ideas for marketing projects,
from brand development to campaign execution. It focuses on practical steps
and real-world examples that help marketers translate concepts into results.
Ideal for those looking to implement innovative marketing strategies
effectively.
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  ideas for a marketing project: Marketing Projects Olivier Mesly, 2020-01-24 Marketing is
about placing a new product or service into the market. Projects are about delivering new products
and services. The merger of these two fields holds great promise for delivering value to
organizations and their clients. Project managers can serve many markets ranging from investors
who fund projects to that of clients who use new products and services. Marketing Projects is a
guide for helping project managers have projects funded or deliver value to end users. It is also a
guide for marketing managers new to the world of project management. The book begins by
presenting the basics of both marketing and project management and highlights the aspects that are
unique and relevant to both areas. It then explores marketing project feasibility and presents tools
for assessing feasibility, which include the 6Ps of project management strategy: The project 4Ps:
plan, processes, people, and power PRO: pessimistic, realistic, and optimistic scenarios POVs: points
of vulnerability POE: point of equilibrium POW: product, organization, and work breakdown
structures PWP: work psychodynamics This book illustrates how to use these tools to market new
projects to potential sponsors and investors. It then explores marketing projects to end users.
Crucial to the success of projects are the relationships between project managers and clients and
the way marketing experts implement their strategies. This book explains how project managers can
develop meaningful relationships with clients to foster trust and have positive interactions. Project
managers excel at managing the processes for delivering new products and services. Marketers are
keenly aware of latent, or unconscious needs, as well as those developing and emerging, and can
provide project promoters and managers with exciting ideas. This book will help improve the mutual
understanding between marketing and project managers, an effort ultimately benefiting end users,
whether they be investors or customers. A better work atmosphere and a closer fit between
marketing and project management objectives can only serve the interests of investors and end
users, for whom marketers and project managers conceive and realize projects, one way or the
other.
  ideas for a marketing project: Generating Product Ideas Artiom Dashinsky, 2020-08-01
Find ideas for your new next business, side hustle, or indie startup. Today every skill for building a
product can be learnt online — coding, design, marketing — besides one: generating new product
ideas. With this book, you will learn 17 actionable techniques for finding ideas to start your next
profitable SaaS, physical, digital, services or content business. “The way to get good ideas is to get
lots of ideas… — Linus Pauling, Nobel Prize laureate What will you learn from this book? - Find ideas
— Discover actionable techniques to immediately find problems to build businesses around. - Notice
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opportunities — Learn the mental models that will help you to start noticing problems in the future
and convert them into products later. - Find niche markets — Learn how to define the audiences that
you’d enjoy serving and explore opportunities in their niches. - Prioritize ideas — Sort ideas with the
biggest potential impact to fit your business and personal goals.
  ideas for a marketing project: Marketing Technical Ideas and Products Successfully!
Lois K. Moore, Daniel L. Plung, 1985
  ideas for a marketing project: The Entrepreneur's Playbook: 100 Business Ideas Sándor
Varga, 2024 Are you ready to jump into entrepreneurship? Look no further than '100 Business Ideas'
a comprehensive guide that is full of innovative and with practical concepts that will set you on fire
entrepreneurial spirit. From innovative tech startups to traditional ones to service-based businesses,
this is the book offers plenty of inspiration and guidance to succeed to build a business. Whether
you're an experienced entrepreneur or just starting out getting started, this book is a valuable
resource to help you turn your ideas into profitable businesses. Get ready to take your business to
new high- take it to the top with 100 business ideas
  ideas for a marketing project: 427 Eco-Friendly Business Ideas Mansoor Muallim,
Discover 427 innovative and eco-conscious business ideas tailored for a sustainable future in 427
Eco-Friendly Business Ideas: Project Report Overviews. This comprehensive guide not only provides
a wealth of green business concepts but also offers insightful project report overviews, giving you a
glimpse into the practical implementation and potential impact of each idea. From renewable energy
startups to zero-waste initiatives, this book covers a wide range of eco-friendly ventures suitable for
entrepreneurs, environmental enthusiasts, and business professionals alike. Each idea is
accompanied by a concise project report overview, detailing key aspects such as feasibility, market
analysis, environmental impact assessment, and more. Whether you're seeking inspiration for your
next green business endeavor or looking to deepen your understanding of sustainable
entrepreneurship, 427 Eco-Friendly Business Ideas: Project Report Overviews is your essential
resource for navigating the landscape of eco-conscious innovation. Dive in, explore, and embark on
the journey towards a greener, more sustainable future today.
  ideas for a marketing project: CIM Coursebook: Project Management in Marketing
Elwyn Cox, Matthew Housden, Lynn Parkinson, 2009 Butterworth-Heinemann's CIM Coursebooks
have been designed to match the syllabus and learning outcomes of our new qualifications and
should be useful aids in helping students understand the complexities of marketing. The discussion
and practical application of theories and concepts, with relevant examples and case studies, should
help readers make immediate use of their knowledge and skills gained from the qualifications.'
Professor Keith Fletcher, Director of Education, The Chartered Institute of Marketing 'Here in
Dubai, we have used the Butterworth-Heinemann Coursebooks in their various forms since the very
beginning and have found them most useful as a source of recommended reading material as well as
examination preparation.' Alun Epps, CIM Centre Co-ordinator, Dubai University College, United
Arab Emirates Butterworth-Heinemann's official CIM Coursebooks are the definitive companions to
the CIM professional marketing qualifications. The only study materials to be endorsed by The
Chartered Institute of Marketing (CIM), all content is carefully structured to match the syllabus and
is written in collaboration with the CIM faculty. Each chapter is packed full of case studies, study
tips and activities to test your learning and understanding as you go along. *The coursebooks are the
only study guide reviewed and approved by CIM (The Chartered Institute of Marketing). *Each book
is crammed with a range of learning objectives, cases, questions, activities, definitions, study tips
and summaries to support and test your understanding of the theory. *Past examination papers and
examiners' reports are available online to enable you to practise what has been learned and help
prepare for the exam and pass first time. *Extensive online materials support students and tutors at
every stage. Based on an understanding of student and tutor needs gained in extensive research,
online materials have been designed specifically for CIM students and created exclusively for
Butterworth-Heinemann. Check out exam dates on the Online Calendar, see syllabus links for each
course, and access extra mini case studies to cement your understanding. Explore



marketingonline.co.uk and access online versions of the coursebooks and further reading from
Elsevier and Butterworth-Heinemann. INTERACTIVE, FLEXIBLE, ACCESSIBLE ANY TIME, ANY
PLACE www.marketingonline.co.uk
  ideas for a marketing project: Brilliant Ideas for Using ICT in the Inclusive Classroom
Sally McKeown, Angela McGlashon, 2012 This practical teachers' guide will help you to unlock the
enormous potential of new technology in order to enhance pupils' learning, particularly for young
people with additional needs ... With 50 illustrated case studies and 20 starter activities, this
practical resource will help you to introduce new technology into the inclusive classroom. It has
been specifically designed to help develop your pupils' key skills, such as problem solving,
developing concepts and communicating to different audiences.--Provided by publisher.
  ideas for a marketing project: The Role of Design in International Competitiveness D.O.
Ughanwa, M.J. Baker, 2018-01-10 Design is an important factor in business success. This book, first
published in 1989, analyses what the role of design is in business success; just what design is; and
how both design and its management might be improved. It draws on extensive original research by
the authors in eighty-seven companies regarded as leaders in the field of export and technological
achievement and it reports on the experiences of these companies. Among the book’s many
important conclusions and recommendations for improved practice are: that design, rather than
price, is the key factor in determining customer/user satisfaction; and that success with design is the
leading characteristic of firms that compete successfully in international markets.
  ideas for a marketing project: MARKETING MANAGEMENT Dr. Manjusha S. Kadam, Dr.
Mahendra D. Ingole, 2023-11-01 Buy Marketing Management e-Book for Mba 2nd Semester in
English language specially designed for SPPU ( Savitribai Phule Pune University ,Maharashtra) By
Thakur publication.
  ideas for a marketing project: 151 Quick Ideas to Increase Sales (EasyRead Super Large 20pt
Edition) ,
  ideas for a marketing project: 151 Quick Ideas to Increase Sales (EasyRead Super Large 18pt
Edition) ,
  ideas for a marketing project: Molecular Marketing. Market Leadership Creative
Modeling Iveta Merlinova, 2015
  ideas for a marketing project: Market Management and Project Business Development
Hedley Smyth, 2014-09-25 Market Management and Project Business Development is a guide to the
theory of marketing and selling projects in business, demonstrating how to secure and deliver value,
and improve performance in profitable ways. By providing a set of key principles and guidelines to
business-to-business (B2B) marketing, construction project management expert Hedley Smyth
demonstrates how to use marketing and business development principles to maximise the value of a
project. The book takes a step-by-step approach by dealing with each stage in a project’s lifecycle in
turn, covering a range of approaches including the marketing mix, relationship marketing and its
project marketing variant, entrepreneurial marketing and the service-dominant logic. This book is
valuable reading for all students and specialists in project management, as well as project managers
in business, management, the built environment, or indeed any industry.
  ideas for a marketing project: Creative Product Design Margaret Bruce, Rachel Cooper,
2001-01-17 Achieving commercial success through innovation is highly desirable, but difficult to
achieve in practice. 50% of product development costs are likely to result in a failed product and in
some sectors, such as FMCGs, this figure is more like 75%. What is the problem? Typically, out of
nine month's product development cycle, only two weeks are devoted to the generation of ideas and
creative design - the front end. This is the missing link - insufficient idea generation and creativity
management, or the pre-development phase, can lead to the failure of the product. So, what can you
do to avoid product failure? Requirements Capture is the front end. It is the processs by which the
needs, preferences and requirements of individuals and groups significant to product development
are researched and identified. Requirements cature defines: * Customer, user and market
requirements * Design requirements * Technical requirements The requirements capture model



constitutes three phases: * Information gathering * Information transformation * Requirements
generation In this book, Margaret Bruce and Rachel Cooper present and explain requirements
capture in a step-by-step, practical guide that will enable you to plan and implement the process
successfully within your organisation. Whether you produce food products or technically complex
products, this book will be an invaluable asset in assisting your product development process.
  ideas for a marketing project: Collective Creativity Felix von Held, 2012-05-20 Creativity in
organizations has become a key topic of organizational research. This work expands on existing
research by exploring creativity in the dynamics of social networks. Collective creativity is
introduced as a central part of organizational learning and seen as the expression of creativity on
the collective level. The research is able to empirically assess creativity in the development of social
structures. For the assessment of creativity this work applies a longitudinal study design by
combining social network analysis with creativity studies. The approach enables to relate creativity
indicators with social network measures. It is based on an empirical study of innovation projects in
the automotive industry and thereby extends existing research and theories on creativity, social
network dynamics and organizational learning.
  ideas for a marketing project: Marketing Plans for Services Malcolm McDonald, Pennie
Frow, Adrian Payne, 2011-09-26 The marketer is taken step-by-step through the key phases of the
marketing planning process and alerted to the barriers that can prevent a service organization being
successful in introducing marketing planning. Practical frameworks and techniques are suggested
for undertaking the marketing planning process and implementing the principles covered. The
authors highlight key misunderstandings about marketing and the nature of services and
relationship marketing. --Publisher.
  ideas for a marketing project: Import Your Ideas Ted Pouliot, 2013-05 Divided into three
parts, Import Your Ideas first shares the fictional success story of two young importers. This unique
narrative illustrates the techniques of importing. In the second section, Pouliot provides a how-to
guide for establishing oneself as an importer—delving into every aspect of the business, including
financing, negotiating, networking, packing, sourcing, contracting, and communicating. The third
part discusses many of Pouliot’s personal and unusual experiences working as an importer for
almost fifty years, spanning the globe in such countries as Hong Kong, China, Costa Rica, Haiti,
Tonga, Turkey, and Taiwan. Import Your Ideas provides a working guide that details the tricks of the
trade for importers to understand this business that has the potential to provide many exciting
worldwide opportunities and experiences. “Ted Pouliot, an international entrepreneur, businessman,
and consultant for a half-century, shares his invaluable experience about what readers need to know
and understand about importing from Asia and elsewhere.” —Neal St. Anthony, business columnist,
Minneapolis Star Tribune
  ideas for a marketing project: Handbook on Business to Business Marketing Gary L.
Lilien, Rajdeep Grewal, 2012-01-01 This insightful Handbook provides a comprehensive
state-of-the-art review of business-to-business marketing. It supplies an overview and pioneers new
ideas relating to the activity of building mutually value-generating relationships between
organizations Ð from businesses to government agencies to not-for-profit organizations Ð and the
many individuals within them. Comprising 38 chapters written by internationally renowned scholars,
this Handbook presents perspectives of a variety of issue areas from both an academic and a
managerial perspective (state of theory and state of practice). The material in this compendium
includes theoretical and practical perspectives in business-to-business marketing, marketing mix and
strategy, interfirm relationships, personal selling and sales management, technology marketing, and
methodological issues central to business-to-business markets. Published in conjunction with Penn
StateÕs Institute for the Study of Business Markets, this extensive volume will expand research and
teaching in business-to-business marketing in academia and will improve the practice of
business-to-business marketing for firms in the industry. This path-breaking Handbook is targeted
primarily at marketing academics and graduate students who want a complete overview of the
academic state of the business-to-business marketing domain. It will also prove an invaluable



resource for forward-thinking business-to-business practitioners who want to be aware of the
current state of knowledge in their domains.
  ideas for a marketing project: News for Farmer Cooperatives , 1973
  ideas for a marketing project: 151 Quick Ideas to Increase Sales Linda Sparks, 2006-01-01
Sales is the lifeblood of the vast majority of companies. Without the influx of new business, most
organizations would wither and die. So sales must be successful, not just once in a while but
constantly — every month, every week, every day. Because we constantly need more sales we also
need new ideas for identifying and contacting our prospects, for understanding and meeting their
needs and most of all, for inspiration to fight the good fight. This book will be a wise and ambitious
member of your sales team, a one-time investment that will pay for itself over and over again. No
commissions required! 151 Quick Ideas to Increase Sales is all about increasing the return on the
investment you make in your organization's business development program. It will break down the
walls between the sales function and the other promotional elements in a typical marketing mix,
allowing for a more synergistic approach to sales. 151 Quick Ideas to Increase Sales shows you
proven sales tactics from a variety of business models and how to put them to work in your own
programs. Tactics such as: -Branding Your Products -Creating Cross Promotions -Letting direct mail
deliver -Selling More to Existing Clients -Reaching Out to the Community These ideas will allow you
to leverage the assets and momentum present in your existing system, and use your skills and
knowledge to get exactly what you need and want more sales! Linda Sparks has spent more than 25
years in the field of sales. She began her career as an outside sales representative, learning to
unearth customer needs then sell products and services to meet those needs. In 1990, Sparks
founded Performance Development Company, a business consulting and training firm, where she
served as president for 10 years. For the last five years, Sparks has worked as an independent
consultant, helping her clients take a more integrated approach to business development. She is the
co-author of Business Development is Everyone's Business. She and her husband Jim live in Tucson,
Arizona.
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