tactical marketing vs strategic marketing

tactical marketing vs strategic marketing represents two fundamental approaches within the
marketing discipline that businesses employ to achieve their objectives. Understanding the
differences and interplay between tactical marketing and strategic marketing is crucial for
organizations aiming to optimize their marketing efforts. This article delves into the core definitions,
purposes, and roles of both tactical and strategic marketing. It further explores their distinct
characteristics, advantages, and how they complement each other in a cohesive marketing plan. By
examining these aspects, readers will gain clarity on when to apply strategic initiatives versus tactical
actions to maximize marketing outcomes. The discussion will also highlight real-world applications
and best practices to help marketers and business leaders make informed decisions about resource
allocation and campaign planning.

Definition and Purpose of Tactical Marketing

Definition and Purpose of Strategic Marketing

Key Differences Between Tactical Marketing and Strategic Marketing

How Tactical and Strategic Marketing Work Together

Examples and Applications of Tactical vs Strategic Marketing

Definition and Purpose of Tactical Marketing

Tactical marketing refers to the specific actions and short-term initiatives that companies undertake
to execute their marketing strategy. It focuses on the practical implementation of marketing plans
through campaigns, promotions, and other activities designed to engage customers directly and
generate measurable results. Tactical marketing is often concerned with the day-to-day marketing
operations, including advertising, sales promotions, social media engagement, and product
placement.

Characteristics of Tactical Marketing

Tactical marketing is defined by its immediacy and specificity. It involves concrete steps aimed at
achieving quick wins or supporting broader strategic goals. These actions are usually flexible and
adaptable to changing market conditions or customer behaviors. Typical characteristics include:

e Short-term focus, often ranging from days to months.
e Execution-oriented, dealing with specific marketing tools and channels.

e Highly measurable, with clear metrics such as sales volume, click-through rates, or lead
generation.



e Responsive to immediate market opportunities or challenges.

Objectives of Tactical Marketing

The primary goal of tactical marketing is to drive customer engagement and sales through targeted
efforts. It aims to convert strategic plans into actionable steps that produce tangible outcomes. These
objectives may include increasing brand awareness in a specific segment, boosting product trials, or
enhancing customer retention over a defined period.

Definition and Purpose of Strategic Marketing

Strategic marketing is the process of planning and positioning a company’s brand, products, or
services over the long term. It involves analyzing market trends, understanding customer needs, and
defining competitive advantages to set a clear direction for all marketing activities. Strategic
marketing is about making informed decisions that align with overall business goals and ensuring
sustainable growth and brand equity.

Characteristics of Strategic Marketing

Strategic marketing operates at a higher level of abstraction compared to tactical marketing. It is
concerned with the “why” and “what” rather than the “how.” This approach involves comprehensive
market research, segmentation, targeting, and positioning to create a roadmap for marketing
success. Key features include:

e Long-term orientation, often spanning years.
e Focus on market analysis, customer insights, and competitive landscape.
e Guides resource allocation and prioritization of marketing initiatives.

e Establishes core brand values and messaging frameworks.

Objectives of Strategic Marketing

The main objective of strategic marketing is to build a strong market position and create sustainable
competitive advantages. It aims to identify growth opportunities, define target markets, and develop
value propositions that resonate with customers over time. Strategic marketing ensures that all
tactical efforts are aligned with the company’s vision and mission.



Key Differences Between Tactical Marketing and
Strategic Marketing

Understanding the distinctions between tactical marketing and strategic marketing is essential for
effective marketing management. While both are interconnected, their focus, timelines, and roles
within the marketing function differ significantly.

Focus and Scope

Strategic marketing is broad in scope, focusing on long-term goals and market positioning, whereas
tactical marketing is narrow, concentrating on immediate marketing executions and campaigns.

Time Horizon

Strategic marketing typically considers a future outlook of several years, while tactical marketing
deals with short-term plans and actions, often ranging from weeks to months.

Decision-Making Level

Strategic marketing involves high-level decision-making that shapes overall business direction,
whereas tactical marketing involves operational decisions that implement those strategies.

Measurement and Metrics

Tactical marketing measures performance through direct KPIs such as sales figures, conversion rates,
or campaign reach. Strategic marketing relies on broader indicators like market share growth, brand
equity, and customer lifetime value.

Examples of Differences

e Strategic: Deciding to enter a new market segment based on research and competitive analysis.

e Tactical: Launching a promotional campaign targeted at that segment during a specific quarter.

How Tactical and Strategic Marketing Work Together

Tactical marketing and strategic marketing are complementary components of a comprehensive
marketing approach. Strategic marketing sets the foundation and direction, while tactical marketing
executes and adapts plans to achieve those strategic objectives. A well-aligned marketing effort
ensures that tactical initiatives support strategic goals, enabling organizations to respond effectively



to market dynamics while maintaining a consistent brand message.

Integration in Marketing Planning

Effective marketing planning requires integrating strategic insights with tactical actions. This
integration involves:

¢ Using strategic marketing data to inform tactical campaign design.
¢ Adjusting tactical plans based on ongoing feedback and market changes.
e Ensuring resource allocation reflects strategic priorities.

¢ Coordinating timing of tactical initiatives to maximize strategic impact.

Benefits of Alignment

Aligning tactical and strategic marketing leads to improved efficiency, greater market responsiveness,
and enhanced customer satisfaction. It helps prevent conflicting efforts and maximizes return on
marketing investments.

Examples and Applications of Tactical vs Strategic
Marketing

Practical examples illustrate how tactical marketing and strategic marketing function in real business
scenarios. Understanding these applications clarifies their distinct roles and mutual dependencies.

Example of Strategic Marketing

A technology company conducts market research and identifies a growing demand for cybersecurity
solutions among small businesses. The strategic marketing team develops a positioning strategy to
brand the company as a trusted cybersecurity partner for this segment, outlining product
development priorities, pricing strategies, and distribution channels over the next three years.

Example of Tactical Marketing

Following the strategic plan, the marketing team launches a series of webinars, social media
advertisements, and targeted email campaigns aimed at small business owners to generate leads and
promote the new cybersecurity product line. These initiatives are scheduled quarterly and measured
for immediate impact on sales inquiries and conversions.



Summary of Applications

1. Strategic marketing defines the target audience, value proposition, and market positioning.

2. Tactical marketing implements specific campaigns, promotions, and communications to engage
that audience.

3. Both approaches require coordination to ensure marketing efforts are coherent and effective.

Frequently Asked Questions

What is the main difference between tactical marketing and
strategic marketing?

Strategic marketing focuses on long-term goals and overall direction of the marketing efforts, while
tactical marketing involves the specific actions and short-term activities executed to achieve those
strategic goals.

How do tactical marketing and strategic marketing
complement each other?

Strategic marketing sets the vision and objectives, and tactical marketing implements the detailed
plans and campaigns to fulfill that vision, ensuring alignment between big-picture goals and day-to-
day marketing activities.

Can a company succeed with tactical marketing without a
strategic marketing plan?

While tactical marketing can bring short-term results, without a strategic marketing plan, efforts may
lack direction and consistency, potentially leading to wasted resources and missed opportunities for
sustainable growth.

What skills are essential for professionals working in strategic
marketing compared to tactical marketing?

Strategic marketing professionals need skills in market analysis, long-term planning, and competitive
positioning, whereas tactical marketers require strong execution skills, creativity, and the ability to
manage campaigns and day-to-day marketing operations effectively.

How does budget allocation differ between tactical and
strategic marketing?

Strategic marketing often involves allocating budget for research, brand development, and market



positioning over a longer period, while tactical marketing budgets focus on specific campaigns,
promotions, and immediate marketing activities to drive quick results.

Additional Resources

1. “Tactical vs. Strategic Marketing: Bridging the Gap”

This book explores the fundamental differences and connections between tactical and strategic
marketing. It offers practical insights on how to align daily marketing activities with long-term
business goals. Readers will learn techniques to ensure their marketing efforts are both agile and
purposeful, maximizing overall impact.

2. “Mastering Tactical Marketing: Quick Wins for Immediate Impact”

Focused on the tactical side, this book provides actionable strategies to boost marketing performance
in the short term. It covers campaign management, digital tools, and customer engagement
techniques. Ideal for marketers who want to see measurable results quickly while supporting broader
strategic initiatives.

3. “Strategic Marketing Foundations: Building Sustainable Competitive Advantage”

This title dives deep into strategic marketing principles that create lasting value for businesses. It
discusses market analysis, positioning, and long-term planning. Readers will gain a strong
understanding of how to develop holistic marketing strategies that drive growth over time.

4. “The Tactical Marketer’s Playbook: Executing With Precision”

A hands-on guide that emphasizes execution excellence in marketing campaigns and programs. It
highlights the importance of timing, resource allocation, and data-driven adjustments. The book is
perfect for marketers who want to refine their tactical skills to complement strategic goals.

5. “Strategic vs. Tactical Marketing: Making the Right Decisions at Every Level”

This book examines decision-making frameworks that differentiate strategic from tactical marketing
choices. It helps readers identify when to focus on long-term vision versus immediate action. Through
case studies and models, it equips marketers to balance both approaches effectively.

6. “From Strategy to Tactics: Implementing Marketing Plans That Work”

This title guides readers through the process of translating broad marketing strategies into concrete
tactical plans. It offers step-by-step methods for prioritizing initiatives, budgeting, and measuring
success. The book bridges the often challenging gap between planning and execution.

7. “Agile Marketing: Integrating Tactical Flexibility with Strategic Focus”

Agile Marketing explores how to combine the adaptability of tactical marketing with the discipline of
strategic planning. It provides frameworks for iterative testing, rapid response, and continuous
learning. Marketers will find valuable advice on maintaining alignment while navigating fast-changing
markets.

8. “Strategic Marketing Leadership: Steering Your Team Toward Success”

This book focuses on leadership skills necessary to harmonize strategic vision with tactical operations.
It discusses communication, team management, and performance tracking. Leaders will discover how
to inspire and guide marketing teams to execute strategies effectively.

9. “Marketing Strategy and Tactics: A Comprehensive Guide for Professionals”
Offering a balanced overview, this comprehensive guide covers both strategic frameworks and



tactical tools. It includes practical examples, templates, and best practices for marketers at all levels.
The book is designed to help professionals integrate strategy and tactics into cohesive marketing
efforts.
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tactical marketing vs strategic marketing: Utilizing the Strategic Marketing Organization
James P. Stanco, 1996 Here is a hands-on guide to the new concept of the strategic marketing
organization (SMO). Utilizing the Strategic Marketing Organization presents new insight into
business-to-business marketing by introducing the reader to the SMO. The purpose of an SMO is to
perpetuate and improve the business of the company by which it was hired. This book discusses key
components and benefits of SMOs while relating directly to readers’problems and offering real-time
solutions. Reading this guide and implementing its strategies will save money, expand market share,
establish brand name, and create final bid presence as businesses learn how to choose the right
SMO. They will also discover the advantages of using the SMO to determine the best program to
promote the business and make it prosper, within budgetary confines. In Utilizing the Strategic
Marketing Organization, the SMO is revealed as the “hired gun” that is not a traditional
briefcase-in-hand consultant, an ad agency that makes pretty pictures, or an internal desktop
publishing department that puts snowflakes on the company's newsletter. The powerful SMO is
contrasted with the dwindling ability of the traditional advertising agency to meet real-time needs,
particularly in the fast-changing business-to-business marketplace. Readers will find in this book
how an SMO meets their needs for shrewd direction and fast action. Author James Stanco gives
readers a reliable, reproducible format to aid in long- and short-range strategic/tactical planning,
one that is flexible enough to target special opportunities and versatile enough to keep it all going in
the right direction. User-friendly and easy-to-read, this book includes two in-depth, fictional case
studies of how SMOs work which enhance readers’understanding of what SMOs really are and what
they do. Some of the specific areas chapters discuss are customer tailoring vs. custom tailoring
traditional marketing choices and why they don't work to desktop or not to desktop questions to ask
when selecting the right marketing avenue common pitfalls of selecting a marketing avenue
Utilizing the Strategic Marketing Organization is a vital resource for individuals concerned with
their businesses, small or large, who want to exhibit greater growth, profitability, and control. The
author discusses features of the SMO concept, but he features time- and money-saving benefits for
all involved in or with a business venture--novice and expert owners, operators, promoters,
marketers, sales managers, PR people, and agency personnel.

tactical marketing vs strategic marketing: Contemporary Strategic Marketing Ross
Brennan, Paul Baines, Paul Garneau, 2007-10-12 An extremely fluent and effective text designed to
be a complete resource for single semester modules, this new edition has a unique combination of
text, case studies. The emphasis is on practicality and the text encourages the student to engage
with the debate itself and not just the theory. Also available is a companion website with extra
features to accompany the text, please take a look by clicking below -
http://www.palgrave.com/business/brennan/

tactical marketing vs strategic marketing: Strategic Marketing: Planning and Control
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Graeme Drummond, John Ensor, Ruth Ashford, 2007-06-01 Strategic Marketing: planning and
control covers contemporary issues by exploring current developments in marketing theory and
practice including the concept of a market-led orientation and a resource/asset-based approach to
internal analysis and planning. The text provides a synthesis of key strategic marketing concepts in a
concise and comprehensive way, and is tightly written to accommodate the reading time pressures
on students. The material is highly exam focused and has been class tested and refined. Completely
revised and updated, the second edition of Strategic Marketing: planning and control includes
chapters on 'competitive intelligence', 'strategy formulation' and 'strategic implementation'. The
final chapter, featuring mini case studies, has been thoroughly revised with new and up to date case
material.

tactical marketing vs strategic marketing: Strategic Marketing Graeme Drummond, John
Ensor, Ruth Ashford, 2008 This text cuts through the complexity and jargon surrounding the subject
and provides readers with a clear and concise guide to the tools, techniques and knowledge
necessary to facilitate strategic marketing decisions.

tactical marketing vs strategic marketing: Handbook of Marketing Strategy Venkatesh
Shankar, Gregory S. Carpenter, James Farley/Booz Allen Hamilton, 2012 This authoritative,
comprehensive, and accessible volume by leading global experts provides a broad overview of
marketing strategy issues and questions, including its evolution, competitor analysis, customer
management, resource allocation, dynamics, branding, advertising, multichannel management,
digital marketing and financial aspects of marketing. The Handbook comprises seven broad topics.
Part I focuses on the conceptual and organizational aspects of marketing strategy while Part II deals
with understanding competition. Customers and customer-based strategy, marketing strategy
decisions, and branding and brand strategies are covered in the next three parts while Part VI looks
at marketing strategy dynamics. The final part discusses the impact of marketing strategy on
performance variables such as sales, market share, shareholder value and stakeholder value. All of
the chapters in this Handbook offer in-depth analyses of research developments, provide frameworks
for analyzing key issues, and highlight important unresolved problems in marketing strategy.
Collectively, they provide a deep understanding of and key insights into the foundations, antecedents
and consequences of marketing strategy. This compendium is an essential resource guide for
researchers, doctoral students, practitioners, and consultants in the field of marketing strategy.

tactical marketing vs strategic marketing: CIM Coursebook 03/04 Strategic Marketing
Management Helen Meek, Richard Meek, 2012-10-02 Each coursebook includes access to
MARKETINGONLINE, where you can: * Annotate, customise and create personally tailored notes
using the electronic version of the coursebook * Receive regular tutorials on key topics * Search the
coursebook online for easy access to definitions and key concepts

tactical marketing vs strategic marketing: Marketing: A Relationship Perspective
(Second Edition) Svend Hollensen, Marc Oliver Opresnik, 2019-03-15 Marketing: A Relationship
Perspective is back for a second edition and continues to set a benchmark for achievement in
introductory marketing courses across Europe. It is a comprehensive, broad-based, and challenging
basic marketing text, which describes and analyzes the basic concepts and strategic role of
marketing and its practical application in managerial decision-making. It integrates the 'new’
relationship approach into the traditional process of developing effective marketing plans. The
book's structure fits to the marketing planning process of a company. Consequently, the book looks
at the marketing management process from the perspective of both relational and transactional
approach, suggesting that a company should, in any case, pursue an integrative and situational
marketing management approach. Svend Hollensen's and Marc Opresnik's holistic approach covers
both principles and practices, is drawn in equal measure from research and application, and is an
ideal text for students, researchers, and practitioners alike.PowerPoint slides are available for all
instructors who adopt this book as a course text.

tactical marketing vs strategic marketing: Creating Customer Value Through Strategic
Marketing Planning Edwin J. Nijssen, Ruud T. Frambach, 2013-11-11 Creating and delivering



superior customer value is essential for organizations operating in today's competitive environment.
This applies to virtually any kind of organization. It requires a profound understanding of the value
creation opportunities in the marketplace, choosing what unique value to create for which
customers, and to deliver that value in an effective and efficient way. Strategic marketing
management helps to execute this process successfully and to achieving sustainable competitive
advantage in the market place. Creating Customer Value Through Strategic Marketing Planning
discusses an approach that is both hands-on and embedded in marketing and strategy theory. This
book is different from most other marketing strategy books because it combines brief discussions of
the underlying theory with the presentation of a selection of useful strategic marketing tools. The
structure of the book guides the reader through the process of writing a strategic marketing plan.
Suggestions for using the tools help to apply them successfully. This book helps students of
marketing strategy to understand strategic marketing planning at work and how to use specific
tools. Furthermore, it provides managers with a practical framework and guidelines for making the
necessary choices to create and sustain competitive advantage for their organizations.

tactical marketing vs strategic marketing: The SAGE International Encyclopedia of Travel
and Tourism Linda L. Lowry, 2016-09 Taking a global and multidisciplinary approach, The SAGE
International Encyclopedia of Travel and Tourism examines the world travel and tourism industry,
which is expected to grow at an annual rate of four percent for the next decade.

tactical marketing vs strategic marketing: Strategic Marketing Jim Blythe, Helen
Coxhead, Martin Lashwood, Lesley Partridge, Peter Reed, Helen Simms, This title looks to enable
you to understand that everyone in the organisation has some involvement in marketing, whether
through contacts with internal and external customers, by ensuring that activities and operations
contribute to satisfying or delighting customers, or by contributing to business planning.

tactical marketing vs strategic marketing: Marketing Tourism and Hospitality Richard
George, 2025-04-09 This second edition of this comprehensive textbook explores the fundamental
principles of marketing applied to tourism and hospitality businesses, placing special emphasis on
SMEs in the international tourism industry. It includes examples from a wide range of destinations,
from emerging markets to high-income countries. Taking a comprehensive approach, the book
covers the whole spectrum of tourism and hospitality marketing including destination marketing,
marketing research, consumer behaviour, responsible tourism marketing, and digital and social
media marketing. Practical in focus, it gives students the tools, techniques, and underlying theory
required to design and implement successful tourism marketing plans. Written in an accessible and
user-friendly style - this entire industry textbook includes case studies, drawing on the author’s
experience and real-life examples. Revised and expanded throughout, it covers: Advances in Al,
robotics and automation Digital marketing, electronic customer relationship management (eCRM)
and uses of user-generated content (UGC) New and updated content and discussion questions for
self-study and to use in class A new chapter on responsible tourism marketing and sustainable
approaches to marketing Consumer behaviour in tourism and the effects of climate change and
changes in consumer attitudes. New trends in tourism and hospitality marketing New in-depth
real-life case studies and industry insights throughout the book Along with key concepts and theory,
definitions, key summaries, and discussion questions, accompanying online flashcards and
PowerPoint slides for lecturers, this textbook is ideal for undergraduate and postgraduate students
looking for a comprehensive text with a practical orientation.

tactical marketing vs strategic marketing: Hospitality Marketing David Bowie, Francis
Buttle, 2013-06-17 This introductory textbook shows you how to apply the principles of marketing
within the hospitality industry. Written specifically for students taking marketing modules within a
hospitality course it contains examples and case studies that show how ideas and concepts can be
successfully applied to a real-life work situation. It emphasises topical issues such as sustainable
marketing, corporate social responsibility and relationship marketing. It also describes the impact
that the internet has had on both marketing and hospitality, using a variety of tools including a wide
range of internet learning activities.



tactical marketing vs strategic marketing: CIM Coursebook: The Marketing Planning
Process Ray Donnelly, 2010-09-08 Butterworth-Heinemann’s CIM Coursebooks have been designed
to match the syllabus and learning outcomes of our new qualifications and should be useful aids in
helping students understand the complexities of marketing. The discussion and practical application
of theories and concepts, with relevant examples and case studies, should help readers make
immediate use of their knowledge and skills gained from the qualifications.” Professor Keith
Fletcher, Director of Education, The Chartered Institute of Marketing ‘Here in Dubai, we have used
the Butterworth-Heinemann Coursebooks in their various forms since the very beginning and have
found them most useful as a source of recommended reading material as well as examination
preparation.” Alun Epps, CIM Centre Co-ordinator, Dubai University College, United Arab Emirates
Butterworth-Heinemann's official CIM Coursebooks are the definitive companions to the CIM
professional marketing qualifications. The only study materials to be endorsed by The Chartered
Institute of Marketing (CIM), all content is carefully structured to match the syllabus and is written
in collaboration with the CIM faculty. Each chapter is packed full of case studies, study tips and
activities to test your learning and understanding as you go along. *The coursebooks are the only
study guide reviewed and approved by CIM (The Chartered Institute of Marketing). *Each book is
crammed with a range of learning objectives, cases, questions, activities, definitions, study tips and
summaries to support and test your understanding of the theory. *Past examination papers and
examiners’ reports are available online to enable you to practise what has been learned and help
prepare for the exam and pass first time. *Extensive online materials support students and tutors at
every stage. Based on an understanding of student and tutor needs gained in extensive research,
online materials have been designed specifically for CIM students and created exclusively for
Butterworth-Heinemann. Check out exam dates on the Online Calendar, see syllabus links for each
course, and access extra mini case studies to cement your understanding. Explore
marketingonline.co.uk and access online versions of the coursebooks and further reading from
Elsevier and Butterworth-Heinemann. INTERACTIVE, FLEXIBLE, ACCESSIBLE ANY TIME, ANY
PLACE www.marketingonline.co.uk

tactical marketing vs strategic marketing: Marketing in a Nutshell Mike Meldrum,
Malcolm McDonald, 2007-03-08 Marketing in a Nutshell is an easy-to-use quick reference source for
non-marketing specialists. Designed as a dip-in guide, this accessible book will be invaluable to
general managers, non-qualified marketers and students taking a module in marketing alongside
their other studies. Marketing in a Nutshell makes the authors' marketing know-how and expert
insights accessible to all. - Dip-in reference format makes a comprehensive powerhouse of marketing
knowledge available to every non-marketing manager at a moment's notice - Concise, easy-to-read
standalone summaries of key marketing principles, concepts, tools and techniques - Credible and
expert marketing insights from leading marketing consultants especially for non-specialists

tactical marketing vs strategic marketing: How to Develop a Strategic Marketing Plan
Norton Paley, 2017-09-29 Two-thirds of rapid-growth firms use written business plans, according to
Price, Waterhouse, Coopers 1998 Trendsetter Barometer. The survey also states that firms with
written plans grow faster, achieve a higher proportion of revenues from new products and services,
and enable CEOs to manage more critical business functions. How to Develop a Strategic Marketing
Plan is both innovative and pragmatic in its approach. It explains how to combine the strategic vision
of long-term business planning with the action-oriented thrust of a short-term marketing plan.
Planning forms and guidelines for customizing your own Strategic Market Plan (SMP) are available
for download from the CRC Press website. Just go to the download tab located with the book's
description.Actual case histories - from companies such as Campbell Soup, Co., Texas Instruments,
Inc., and Quaker State Corp. - illustrate how business-building opportunities translate into strategies
and tactics. They demonstrate the compelling relationship between internal organizational functions
and external market conditions, the long- and short-term strategic marketing issues and the
advantages of developing an SMP.Strategic market planning shapes the future of business. In its
broadest dimension it sets in motion actions that impact long term prosperity. How to Develop a




Strategic Marketing Plan gives you the tools to generate a credible strategic marketing plan so your
organization can survive in the 21st century.

tactical marketing vs strategic marketing: BUSINESS Essential Bloomsbury Publishing,
2015-03-20 The abridged, updated edition of international bestseller BUSINESS: The Ultimate
Resource. This essential guide to the world of work and careers is crammed with top-quality content
from the world's leading business writers and practitioners. Now in a handy paperback format, it is
ideal for time-pressed managers, small business owners and students alike. A free eBook will be
available for purchasers of the print edition. This book includes: Actionlists: more than 200 practical
solutions to everyday business and career challenges, from revitalising your CV to managing during
difficult times. Management library: time-saving digests of more than 70 of the best and most
influential business books of all time, from The Art of War to The Tipping Point. We've read them so
you don't have to. Best Practice articles: a selection of essays from top business thinkers. Business
Dictionary: jargon-free definitions of thousands of business terms and concepts. Gurus: explanations
of the lives, careers, and key theories of the world's leading business thinkers

tactical marketing vs strategic marketing: Malcolm McDonald on Marketing Planning
Malcolm McDonald, 2007 Presents the essentials of marketing plans and the strategic marketing
planning process including, defining markets and segments, setting marketing objectives and
strategies, advertising and sales promotion strategies, and price and sales strategies.

tactical marketing vs strategic marketing: The CIM Handbook of Strategic Marketing
Colin Egan, Michael Thomas, 2010-02-17 The CIM Handbook of Strategic Marketing targets senior
executives responsible for shaping and managing the company's strategic direction. The strategic
dimensions of marketing management are emphasised along with the critical importance of
matching the company's capabilities with genuinely attractive market sectors. The Handbook's
strategic perspective and pragmatic outlook pervade the text and underpin its practical foundations.
The rise of global competition and continuous innovation have redefined market structures,
reshaped industries and given customers unprecedented value and choice. In this era of customer
sovereignty there is a tremendous amount of pressure on organizations to adopt the principles of the
marketing concept and to develop a much sharper strategic focus. The CIM Handbook of Strategic
Marketing is a reference source to guide effective marketing practice. It provides supportive
material for managers and employees who are building their marketing competence by attending
training programmes, and includes contributions from leading academics - such as, Peter Doyle,
Malcolm McDonald, Nigel Piercy The book amounts to a firm blueprint written by leading marketing
thinkers for designing and implementing effective marketing strategies and improving business
performance. Colin Egan is Professor of Strategic Management at Leicester Business School.
Michael ] Thomas is Professor of Marketing at the University of Strathclyde Business School.

tactical marketing vs strategic marketing: Strategic Marketing For Health Care
Organizations Philip Kotler, Joel I. Shalowitz, Robert J. Stevens, 2011-01-19 This much-needed text
offers an authoritative introduction to strategic marketing in health care and presents a wealth of
ideas for gaining the competitive edge in the health care arena. Step by step the authors show how
real companies build and implement effective strategies. It includes marketing approaches through a
wide range of perspectives: hospitals, physician practices, social marketing, international health,
managed care, pharmaceuticals, and biotechnology. With Strategic Marketing for Health Care
Organizations, students and future administrators will have a guide to the most successful strategies
and techniques, presented ready to apply by the most knowledgeable authors.

tactical marketing vs strategic marketing: Strategic Marketing Management Carol H.
Anderson, Julian W. Vincze, 2000 This text offers comprehensive coverage of current marketing
management concepts and issues such as globalization, information age economy, ethics, and the
environment. Each chapter opens with a scenario that introduces students to the topic, a margin
glossary throughout defines special terms, and end-of-chapter discussion questions and exercises
test students' understanding of the material. The supplementary casebook, which may be used with
any marketing text, provides timely, relevant studies of organizations in a wide range of industries.
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