
target chief marketing officer
target chief marketing officer is a crucial role within any organization aiming to drive growth,
increase brand awareness, and optimize marketing strategies. The chief marketing officer (CMO)
holds the responsibility of aligning marketing initiatives with business objectives to maximize
revenue and customer engagement. This article explores the diverse responsibilities of a target chief
marketing officer, the skills required, and the impact they have on company success. Additionally, it
covers how CMOs adapt to evolving market trends and integrate digital transformation into their
marketing efforts. By understanding the role in depth, organizations can better identify and develop
the ideal candidate to lead their marketing departments. The following sections will guide you
through the core functions, strategic importance, and future outlook of the target chief marketing
officer.
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Essential Skills and Qualifications

Strategic Marketing Planning and Execution

Digital Transformation and Data-Driven Marketing

Challenges Faced by Chief Marketing Officers

Future Trends Impacting the Target Chief Marketing Officer

Role and Responsibilities of a Target Chief Marketing
Officer
The target chief marketing officer is primarily responsible for developing and implementing
marketing strategies that align with the company’s overall goals. They oversee all marketing
operations, including brand management, advertising, market research, and customer engagement.
The CMO acts as a bridge between the marketing team and executive leadership, ensuring that
marketing initiatives support revenue growth and market expansion.

Brand Management
One of the key responsibilities of a target chief marketing officer is managing the brand’s image and
reputation. This involves crafting brand messaging, positioning the brand in the marketplace, and
maintaining consistency across all communication channels. Effective brand management helps
build customer loyalty and differentiates the company from competitors.



Market Research and Consumer Insights
Understanding the target audience is essential for successful marketing. The CMO leads market
research efforts to gather insights on consumer behavior, preferences, and emerging trends. These
insights inform product development, marketing campaigns, and customer experience
enhancements.

Marketing Campaign Development
The target chief marketing officer oversees the creation and execution of marketing campaigns
across traditional and digital platforms. This includes budgeting, creative direction, media planning,
and performance measurement to ensure campaigns achieve desired outcomes.

Essential Skills and Qualifications
To excel as a target chief marketing officer, a combination of strategic, analytical, and leadership
skills is required. This role demands a deep understanding of marketing principles, consumer
psychology, and technological tools. Educational qualifications often include a bachelor’s or master’s
degree in marketing, business administration, or related fields.

Leadership and Communication
Effective leadership is crucial for a CMO to inspire and guide marketing teams. Strong
communication skills enable the chief marketing officer to articulate vision, negotiate with
stakeholders, and foster collaboration across departments.

Analytical and Data-Driven Mindset
The ability to analyze marketing data and extract actionable insights is vital. Target chief marketing
officers must be proficient in using analytics tools and interpreting metrics to optimize campaigns
and improve return on investment.

Adaptability and Innovation
Marketing landscapes are constantly evolving. CMOs need to stay ahead of trends and embrace
innovative strategies, technologies, and platforms to maintain competitive advantages.

Strategic Marketing Planning and Execution
Strategic planning is at the core of the target chief marketing officer’s duties. This involves setting
marketing goals, identifying target markets, and allocating resources effectively. Execution requires
coordinating cross-functional teams and monitoring progress to achieve measurable results.



Developing Marketing Strategies
The CMO formulates comprehensive marketing strategies that integrate various elements such as
product launches, pricing strategies, promotional activities, and distribution channels. These
strategies are designed to maximize market penetration and customer acquisition.

Budget Management
Managing the marketing budget efficiently is essential to maximize impact while controlling costs.
The chief marketing officer prioritizes spending based on strategic objectives and campaign
performance.

Performance Measurement
Evaluating the success of marketing initiatives is a continuous process. CMOs employ key
performance indicators (KPIs) and marketing analytics to measure effectiveness and inform future
strategy adjustments.

Digital Transformation and Data-Driven Marketing
The rise of digital technologies has transformed how target chief marketing officers approach
marketing. Leveraging data analytics, automation, and digital channels enables more personalized
and efficient marketing efforts.

Utilizing Marketing Automation
Marketing automation tools help streamline campaign management, lead nurturing, and customer
engagement. The CMO integrates these technologies to improve operational efficiency and
scalability.

Data Analytics and Customer Segmentation
Data-driven marketing allows for precise customer segmentation and targeted messaging. By
analyzing customer data, the chief marketing officer can tailor campaigns to specific demographics
and behaviors.

Omnichannel Marketing Strategies
Delivering a consistent brand experience across multiple channels—such as social media, email,
mobile, and in-store—is a priority. CMOs develop omnichannel approaches to enhance customer
engagement and loyalty.



Challenges Faced by Chief Marketing Officers
Despite their strategic importance, target chief marketing officers face several challenges in today’s
dynamic business environment. Navigating these obstacles requires agility and innovative thinking.

Rapid Technological Changes
The fast pace of technological advancements demands continuous learning and adaptation. CMOs
must stay current with emerging tools and platforms to remain competitive.

Changing Consumer Behavior
Shifts in consumer preferences and expectations require marketing strategies to be flexible and
responsive. Understanding and anticipating these changes is critical for sustained success.

Measuring Marketing ROI
Demonstrating the return on investment for marketing expenditures remains a challenge. CMOs
must implement robust measurement frameworks to justify budgets and optimize spending.

Future Trends Impacting the Target Chief Marketing
Officer
The role of the target chief marketing officer will continue evolving in response to market dynamics
and technological innovations. Staying informed about future trends is essential for long-term
success.

Increased Focus on Customer Experience
Future CMOs will prioritize holistic customer experiences that span the entire buyer journey,
emphasizing personalization and engagement.

Artificial Intelligence and Machine Learning
AI and machine learning will play a growing role in automating marketing processes, predicting
consumer behavior, and delivering personalized content.

Sustainability and Ethical Marketing
Consumers are increasingly valuing corporate social responsibility. CMOs will need to integrate
sustainability and ethics into brand messaging and marketing strategies.



Integration of Augmented Reality (AR) and Virtual Reality
(VR)
Emerging technologies like AR and VR offer immersive marketing experiences, allowing brands to
engage customers in innovative ways.

Developing comprehensive marketing strategies

Leveraging data analytics for customer insights

Managing cross-channel campaigns

Ensuring brand consistency and reputation

Adapting to technological and market changes

Frequently Asked Questions

Who is the current Chief Marketing Officer (CMO) of Target?
As of 2024, the Chief Marketing Officer of Target is Rick Gomez.

What are the primary responsibilities of Target's Chief
Marketing Officer?
The CMO at Target is responsible for overseeing the company's marketing strategy, brand
management, customer engagement, advertising, and driving growth through innovative marketing
initiatives.

How has Target's CMO contributed to the company's brand
evolution?
Target's CMO has played a crucial role in evolving the brand by focusing on digital transformation,
enhancing customer experience, and implementing data-driven marketing campaigns to increase
customer loyalty.

What marketing strategies has Target's CMO implemented
recently?
Recently, Target's CMO has emphasized omnichannel marketing, personalized promotions,
sustainability messaging, and partnerships with popular brands to attract and retain customers.



How does Target's CMO leverage data analytics for marketing?
Target's CMO uses data analytics to understand customer behavior, optimize marketing campaigns,
tailor product offerings, and improve targeting for higher conversion rates.

What is the career background of Target's current Chief
Marketing Officer?
Target's CMO, Rick Gomez, has a background in marketing leadership roles across retail and
consumer goods industries, with extensive experience in brand strategy and digital marketing.

How does Target's CMO address challenges in retail
marketing?
Target's CMO addresses challenges by embracing innovation, focusing on customer-centric
approaches, adapting to market trends, and investing in technology to enhance marketing
effectiveness.

What role does Target's CMO play in sustainability initiatives?
The CMO integrates sustainability messaging into marketing campaigns, promoting Target's
commitment to environmental responsibility and appealing to eco-conscious consumers.

How has Target's marketing approach changed under the
leadership of the current CMO?
Under the current CMO, Target has shifted towards more personalized, data-driven marketing
tactics, increased digital engagement, and collaborations with diverse brands to expand its market
reach.

What impact does Target's Chief Marketing Officer have on
company sales and growth?
The CMO directly impacts sales and growth by driving effective marketing campaigns that boost
brand awareness, enhance customer loyalty, and increase overall revenue for Target.

Additional Resources
1. Chief Marketing Officers at the Helm: Strategies for Success
This book offers an in-depth look at the evolving role of the Chief Marketing Officer (CMO) in today’s
business landscape. It covers strategic planning, leadership skills, and the integration of marketing
with overall business goals. Readers will find practical advice on driving growth and innovation from
the top marketing position.

2. Data-Driven Marketing for CMOs: Unlocking Customer Insights
Focused on the importance of data analytics in marketing, this book guides CMOs on how to



leverage big data to make informed decisions. It explains tools and techniques to analyze customer
behavior and optimize campaigns for better ROI. The book also highlights case studies of companies
that have successfully implemented data-driven strategies.

3. The CMO Playbook: Winning Strategies in a Digital World
This title explores how CMOs can navigate the digital transformation affecting all industries. It
provides frameworks for managing digital channels, social media, and emerging technologies.
Practical tips for aligning digital marketing efforts with business objectives make it an essential
guide for modern marketing leaders.

4. Leading Marketing Teams: A CMO’s Guide to Building High-Performance Culture
Designed for CMOs aiming to build and inspire effective marketing teams, this book delves into
leadership, talent development, and team dynamics. It emphasizes the importance of culture,
collaboration, and continuous learning in achieving marketing excellence. Real-world examples
illustrate how successful CMOs foster innovation through strong team leadership.

5. Brand Management Mastery for Chief Marketing Officers
This comprehensive guide focuses on brand strategy, positioning, and management from a CMO’s
perspective. It discusses how to create compelling brand stories that resonate with customers and
differentiate from competitors. The book also covers crisis management and brand revitalization
techniques crucial for maintaining brand equity.

6. Agile Marketing Leadership: How CMOs Drive Growth in a Rapidly Changing Market
Agile methodologies are revolutionizing marketing, and this book explains how CMOs can lead agile
teams to respond quickly to market changes. It outlines processes for iterative campaign
development, cross-functional collaboration, and continuous improvement. The book includes
practical advice on fostering an agile mindset within marketing organizations.

7. Customer-Centric Marketing: Strategies for CMOs to Build Loyalty and Advocacy
This book emphasizes the importance of placing the customer at the center of all marketing efforts.
It offers strategies for creating personalized experiences that boost customer loyalty and generate
brand advocates. CMOs will learn how to harness customer feedback and data to refine marketing
approaches continuously.

8. Marketing ROI and Performance Metrics for the Chief Marketing Officer
Measuring marketing effectiveness is critical for CMOs, and this book covers tools and techniques to
track ROI and key performance indicators. It provides frameworks for aligning marketing metrics
with business outcomes and communicating results to stakeholders. The book also discusses
challenges in measurement and how to overcome them.

9. Innovation and Growth: The CMO’s Role in Driving Business Transformation
This title explores how CMOs can be catalysts for innovation within their organizations. It discusses
strategies for identifying growth opportunities, fostering creativity, and collaborating across
departments. The book highlights the expanding role of CMOs beyond traditional marketing to
becoming integral players in business transformation.
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  target chief marketing officer: Chief Marketing Officers at Work Josh Steimle, 2016-08-04
Read 29 in-depth, candid interviews with people holding the top marketing roles within their
organizations. Interviewees include CMOs and other top marketers from established companies and
organizations—such as Linda Boff of GE, Jeff Jones of Target, and Kenny Brian of the Harvard
Business School—to startups—such as Matt Price of Zendesk, Seth Farbman of Spotify, and Heather
Zynczak of Domo. Interviewer Josh Steimle (contributor to business publications such as Forbes,
Mashable, and TechCrunch and founder of an international marketing agency) elicits a bounty of
biographical anecdotes, professional insights, and career advice from each of the prominent
marketers profiled in this book. Chief Marketing Officers at Work: Tells how CMOs and other top
marketers from leading corporations, nonprofits, government entities, and startups got to where
they are today, what their jobs entail, and the skills they use to thrive in their roles. Shows how
topmarketing executives continuously adapt to changes in technology, language, and culture that
have an impact on their jobs. Locates where the boundaries between role of CMOs and the roles of
CEOs, CTOs, and COOs are blurring. Explores how the CMO decisions are now driven by data rather
than gut feelings. The current realities in marketing are clearly revealed in this book as interviewees
discuss the challenges of their jobs and share their visions and techniques for breaking down silos,
working with other departments, and following the data. These no-holds-barred interviews will be of
great interest to all those who interact with marketing departments, including other C-level
executives, managers, and other professionals at any level within the organization.
  target chief marketing officer: The Target Story Bill Chastain, 2020-10-27 The Target Story
will help you understand and adopt the competitive strategies, workplace culture, and daily business
practices that enabled the big box store to become the retail giant it is today. In an industry that has
seen constant disruption over the last two decades, Target has experienced tremendous growth.
Establishing a strong eCommerce business and cultivating a sought-after in-store experience has
kept this iconic brand at the top of the retail game. From same-day fulfillment to brand partnerships,
Target has successfully fought the domination of online marketplaces by thinking outside the big
box. The growth, prosperity, and expansion strategies that can be gleaned from the history of the
Target Corporation amounts to a masterclass in business. Yet, the Target story has never been
adequately presented. Until now. Through the story of Target, you’ll learn: How to remain nimble in
times of tremendous change. How to reinvent a six-decade-old iconic brand. How to know when to
build it yourself or bring in the experts. When to change the entire way you do business. Discover
how this iconic store hit the bullseye and created an addictive retail experience, and how you can do
the same for your business.
  target chief marketing officer: The Edge: 50 Tips from Brands that Lead Allen P.
Adamson, 2013-01-08 Explains how top brands have maintained a competitive edge, how rapid
Internet-based networks are challenging the control of brand reputation, and how companies can
safeguard marketing messages for maximum clarity, focus, and profit.
  target chief marketing officer: Social Media Marketing For Dummies Shiv Singh, Stephanie
Diamond, 2020-01-15 Make friends and sell things to people through social media Social media
technology is restlessly inventive, providing thousands of awesome ways for you to market your
business inexpensively and on a large scale—often directly into the pockets of consumers. But in the
proliferating, ever-changing world of tweets, influencers, handles, and alerts, it can be hard to know
where to begin and then to evaluate what’s actually working for you. In the new edition of Social
Media Marketing for Dummies, leading SMM voices Shiv Singh and Stephanie Diamond clear away
the confusion and show you the smartest, most effective ways to plan, launch, manage, and assess
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your campaigns—and then iterate and optimize for increased success. Incorporating the latest
trends and presented in a friendly, easily digestible step-by-step style, you’ll find the ultimate
blueprint for developing your best SMM strategy. In no time, you’ll find out how to line up with
Facebook, Twitter, Tumblr, and Google, develop a unique and compelling voice, and influence your
key audience all the way to the bank. Choose the best SMM combination for you Avoid common
mistakes and pitfalls Track your customers from awareness to retention Try out the latest stuff that
really works Whether your organization is large or small, it simply doesn’t pay to be shy. Find your
voice, get social, and chat your way to attracting and keeping new customers today!
  target chief marketing officer: Hearing on the Use of Technology to Better Target Benefits
and Eliminate Waste, Fraud, and Abuse United States. Congress. House. Committee on Ways and
Means. Subcommittee on Human Resources, 2013
  target chief marketing officer: The Chief Marketing Officer Journal - Volume I William L.
Koleszar, 2009-01-06 ABOUT THE CMO JOURNAL: Despite the uniqueness of the role played by the
Chief Marketing Officer, researchers are only beginning to lend insight into this increasingly
important position, leaving practitioners to their own devices. To help fill this void, The Chief
Marketing Officer Journal was created to accelerate the pace of theory development and critical
discussion concerning all aspects of executive leadership within the marketing discipline.
Submissions are peer reviewed by a distinguished panel of experts and selected for inclusion in the
journal based on the importance of their contribution to marketing discipline, clarity, and suitability.
The result is exclusive research and content unavailable from any other source. Contributors for
Volume I include: David Court (McKinsey & Company), Jo Ann Herold (CMO, The HoneyBaked Ham
Company), Phil Kotler (Northwestern University), Sergio Zyman (Former CMO, The Coca Cola
Company) and many more.
  target chief marketing officer: LinkedIn for Business Brian Carter, 2012-07-23 Increase
Your LinkedIn Leads, Sales, and Profits: Attract Higher-Quality Leads, Market More Effectively,
Boost Your Sales This book delivers a complete system for profiting from LinkedIn. Top social media
marketer Brian Carter shows you how to use LinkedIn to supercharge your existing
business-to-business marketing, advertising, and sales processes, generate more qualified leads, and
build sales in powerful new ways! Through case studies, Carter reveals how innovative businesses of
all types are achieving amazing results with LinkedIn and teaches specific, actionable lessons you
can apply right now. Whether you’re an advertising expert, content marketer, sales professional, PR
pro, B2B executive, or social media specialist, LinkedIn offers you far more power than you may
realize--and this book will help you leverage all of it! YOU’LL LEARN HOW TO Identify the fastest,
easiest ways to profit from LinkedIn Apply today’s 15 most valuable Internet marketing principles to
your LinkedIn presence Network for dollars, with this book’s proven six-step relationship-building
process Find hot prospects through quick LinkedIn prospecting and introductions Use LinkedIn as a
“passive prospecting platform”: Generate more leads without more work! Attract “mega-leads”
through LinkedIn Answers, Events, and Groups Strengthen brand awareness and spread key
messages Leverage content marketing (infographics and more) to boost brand awareness and
generate more leads Accelerate your sales cycle with LinkedIn Improve your lead funnel and ensure
that prospects are qualified before they talk to salespeople Establish efficient weekly LinkedIn
marketing routines Optimize LinkedIn ad campaigns to maximize clicks, leads, and sales
  target chief marketing officer: Adobe Target Classroom in a Book Brian Hawkins, Lily
Chiu-Watson, 2014-07-13 In Adobe Target Classroom in a Book, seasoned Target veteran Brian
Hawkins introduces beginning marketing students to the basic concepts of website optimisation,
including A/B testing, audience targeting, segmentation, and recommendation. Brian goes on to
provide a thorough introduction to the Adobe Target solution, with lessons on setting up customer
offers, testing campaigns, custom segmentation, multivariate test, and reporting. It includes best
practices as well as countless tips and techniques to help students become more productive with the
software. They can follow the book from start to finish or choose only those lessons that interest
them.



  target chief marketing officer: Lead Like You Mean It Laysha Ward, 2025-02-18 AS SEEN
ON THE TODAY SHOW A groundbreaking, inspiring, and holistic new approach to leadership from
one of the top woman C-suite executives in the nation AN OPEN FIELD PUBLICATION FROM
MARIA SHRIVER We all want a healthy and happy personal life, financial security, and to do
meaningful work. We don’t want to lose sight of our values and, in pursuit of financial security and
career success, get sucked into a dead-end job. We want a life filled with purpose and to leave
behind a meaningful legacy. But how do we do all these things, especially in today’s divisive times?
In Lead Like You Mean It, Laysha Ward draws on her storied career as one of the nation’s top Black
female C-suite executives to show readers the answer: leading with meaning. Leading with meaning
entails viewing your life and career as part of the same puzzle, acting from your purpose, making
intentional choices, nurturing relationships, and championing and sustaining yourself and others.
When you lead with meaning, you are taking a holistic approach that blends your life and career.
You are part of something that’s bigger than yourself, staying aligned with your purpose no matter
what life throws at you or how your purpose evolves. You are stepping into, rather than shying away
from, new relationships, even with people from completely different backgrounds. And you are
committing to bettering yourself and being of service to others. As you learn to focus on self-care
and total well-being, navigate the highs and lows of life and career, and shape a legacy that leaves
people and things better off than you found them, you’ll discover that leading with meaning—at any
age—is the key to a well-lived life.
  target chief marketing officer: Disrupt You! Jay Samit, 2015-07-07 A digital innovator's
examination of the process employed by leading disruptors, showing how to achieve success in a
volatile world.
  target chief marketing officer: Women of Color , 2011 Women of Color is a publication for
today's career women in business and technology.
  target chief marketing officer: Rebuilding Empires Thomas Lee, 2014-12-09 A fascinating
look at how the once struggling Best Buy turned around their business, while showing others how
they can too
  target chief marketing officer: Women of Color , 2011 Women of Color is a publication for
today's career women in business and technology.
  target chief marketing officer: THE BEHAVIOUR BUSINESS Richard Chataway,
2020-02-18 If you are in business, you are in the business of behaviour – and unless a business
influences behaviour, it will not succeed. In the last 50 years we have learnt more about how we
behave than over the previous 5,000. This book shows how behavioural science has revolutionised
our understanding of how people really think (or don’t) – and how we can use those insights in our
businesses to influence behaviour and gain competitive advantage. Richard Chataway is Director of
Behavioural Science at Gobeyond Partners and has experience in everything from getting people to
join the armed forces, drink spirits rather than wine, and buy flatpack furniture – to developing the
world’s most successful stop-smoking mobile app. Introducing the leading thinkers and practitioners
from this new field (and sharing dozens of real-world examples), Richard guides readers through the
hidden influences, biases and fallacies that influence the behaviour of customers, employees, and
business leaders alike – and shows how we can ethically use these insights to: • powerfully attract
and retain customers • fuel true and lasting innovation • stand apart in the new world of increasing
automation and artificial intelligence • change workplaces and maintain happy and productive
employees and teams • and a lot more! It’s time to shape behaviour instead of simply reacting to it.
The Behaviour Business is the eye-opening, practical guide you have been waiting for.
  target chief marketing officer: Relevance Tim Manners, 2008-09-18 After years studying
remarkable companies and speaking to some of the most influential leaders around, Tim Manners
has discovered a solution to the marketing woes of many brands. Stop worrying about
demographics, fads, and cutting-edge advertising. Instead, focus on relevance. Manners shares how
the best of the best create solutions to their customers’ problems and help them live happier lives.
You’ll learn how: Levi’s reasserted relevance when it created wardrobe solutions for men. Dunkin’



Donuts stopped trying to mimic the look and feel of Starbucks and found success by delivering a
simple, quick cup of joe. Hasbro reinvented board games for today’s time-pressed consumers.
Kleenex’s new germ-fighting tissues helped keep the company relevant by turning a useful product
into a necessary one. Staples stopped wasting its shoppers’ time with extraneous products.
Nintendo’s simple design for the Wii appealed to consumers of all ages and game designers alike,
allowing it to outsell its competitors. The path to sustainable growth for your brand begins with
designing meaningful solutions and providing them when and where people need them most.
Relevance will teach you how to become—and remain—indispensable.
  target chief marketing officer: Executive Engagement Strategies Bev Burgess, 2020-03-03
Win the attention of high-level decision makers in large corporations; spark their interest and earn
their trust to achieve long-term, sustainable mutual value. When it comes to buying and selling
complex, high value products and services, people buy from people. Big businesses and public sector
organizations rely on solutions to keep their essential services running - things like payroll, IT,
property maintenance and communications technology. For the companies that provide those
services, winning the business can mean huge, multi-year, multi-million contracts. Executive
Engagement Strategies is a comprehensive guide to engaging with the senior professionals making
the buying decisions - to win sustainable, long-lasting business. It provides an easy-to-follow guide
that will help professionals interact at each step of the B2B buying process using a combination of
people, messages and communication channels. Highly practical, Executive Engagement Strategies
provides a clear, step-by-step process to capture the attention of busy c-suite executives, and keep
them engaged and motivated throughout the lengthy buying process. Filled with global case studies
and examples, it will help readers know what to say, and when and how to say it, to build trust and
win the business. With key takeaways at the end of each chapter and clearly actionable guidelines
and instructions, it is the only resource you'll need to build truly customer-centric engagement with
core decision makers.
  target chief marketing officer: MBA for Healthcare Joseph S. Sanfilippo, Eric J. Bieber, David
G. Javitch, Richard B. Siegrist, 2016 Offering a unique exploration of healthcare-oriented business
training and insight, MBA for Healthcare provides readers with an invaluable tool in the
rapidly-changing healthcare industry today. This book is designed with healthcare providers at all
levels of practice, so that they can promptly acquire both basic and advanced knowledge regarding
the business aspects of medicine.
  target chief marketing officer: The Fashion Industry and Its Careers Michele M. Granger,
Sheryl A. Farnan, 2020-04-02
  target chief marketing officer: Wildflower Aurora James, 2024-05-07 This “empowering and
inspirational” (People) memoir of struggle and perseverance offers new ways of envisioning
economic equality for everyone—from a leading activist and fashion pioneer. “With community and
sisterhood at its center, Wildflower teaches us that against all odds, we can overcome.”—Rupi Kaur,
New York Times bestselling author of milk and honey A BLOOMBERG AND HARPER’S BAZAAR
BEST BOOK OF THE YEAR Aurora James’s life is a great American “success story”—precisely
because it looks so different from others we’ve seen. Scouted as a teen model, James struggled with
body image and became disenchanted by the industry’s objectification of women and
commodification of race. After she’d hit rock bottom, dropping out of high school and being arrested
for street racing, she was forced to reshape her life. A slew of fashion-related jobs led James to
discover the power of the runway, and she started her own business in a flea market: a sustainable
fashion line showcasing traditional African designs that would become an award-winning
international brand. Already a rising star and trailblazer in fashion, she posted a revolutionary idea
in the wake of George Floyd’s murder that challenged retailers to commit 15 percent of their shelf
space to Black businesses. This became the Fifteen Percent Pledge, one of the fastest-growing social
justice nonprofits. To date, more than two dozen of the world’s most recognized retailers have taken
the pledge, redirecting $14 billion in annual revenue to Black and BIPOC brands. Wildflower is the
riveting story of how Aurora James made an indelible mark on the American economic system and a



rallying cry for those eager to make change.
  target chief marketing officer: Toolbox Digital Business Ralf T. Kreutzer, 2022-05-13 This
book provides important guidelines for the digital transformation process and shows how
established companies in particular can use digitization for their strategic further development. It
highlights developments in IT and data management, supported by AI, and analyzes how marketing,
sales, HR, the corporate organization and controlling must be transformed in the digital age in order
to take advantage of these new opportunities as early and comprehensively as possible. The tools
offered in this book will support companies in actively shaping the change.
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